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The 15 Leading Shoe Chains— 
63% Of All Shoe Chain Sales 





Rating Of The 15 Leading Shoe Chains 


Principal 
Number Types Of 
A statistical Position Company Of Stores Shoes Sold 


Greehdows and Melville Shoe Corp.* 740 M-W-C 
analysis of p Endicott-Johnson Corp. 370 M-W-C 
one of the : Shoe Corp. of America 338 M-W-C 

most significant G. R. Kinney Co., Inc. 326 M-W-C 

General Retail Corp. 306 M-W-C 

Edison Bros. Shoe Stores, Inc. 200 W 

Karl’s Shoe Stores, Ltd. 198 M-W-C 

A. S. Beck Shoe Corp. 172 W 

Nunn-Bush Shoe Co. 122 M 

Regal Shoe Co. 112 M-W 

Sheppard & Myers, Ine. 110 

A Survey Of p Cannon Shoe Co. 109 

John Irving Shoe Corp. 102 

Berland Shoe Stores, Inc. 98 

Shoe Chains : National Shoes, Ine. 89 


trends in the 


shoe industry. 
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with AV O N 


RUF TIRED 


Sport shoes are big business, today! Are you getting your share? , 
To be certain you do, add these extra selling features to your sales story on A D Vv E RTISED IN 


boys’ and girls’ casuals, Men's and Women’s sports shoes, and Men’s hunting 
and fishing boots! Write for Samples and Manufacturing Details. 
AVON SOLE COMPANY 
AVON e MASSACHUSETTS 
FOR FORTY-THREE YEARS SPECIALISTS IN FINE SOLE MATERIALS 
MAKERS OF AVONITE, DU-FLEX AVONITE AND CUSH-N-CREPE SOLES 


not on all shoes...just the best ones 


DU-FLEX RUF-TRED SOLES 

* TOUGH — GIVE EXTRA LONG WEAR 
* RESILIENT 

* SURE-GRIPPING 
* WATERPROOF 
* NON-MARKING 
* WON'T SPREAD OR RUN OVER 
* LIGHTWEIGHT 
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On the campus, GUN M ETAL 


often mistaken for calf 


The interviewer wasn’t primed. The campus wasn’t 
primed. But the answer came out this way! 

Of the five leather swatches they saw — one calf and 
four side leathers, including GUN METAL — more students 
liked GUN METAL best of all. These students actually pre- 
ferred the GUN METAL to the calf and to every other side 
leather. 

So here’s your answer. Experts know how fine GUN METAL 
looks and works. Shoe customers at retail prefer GUN METAL. 
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Take advantage of its fine appearance and quality and pro- 
mote GUN METAL yourself. There’s every competitive ad- 
vantage. Write for free swatches or see a typical side. A. C, 
Lawrence Leather Company. A Division of Swift & Com- 
pany (Inc.) Peabody, Mass. 


LAWRENCE LEATHER 
It’s naturally better 
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FORMULAE WORTH 
THOUSANDS OF DOLLARS 


"Tanning Processes" Py the 
or 


internationally known authority, 
August C. Orthmann, contains 
leather making formulae worth 
thousands of dollars—and time 
and labor-saving data that will 
help in every phase of your 
tanning operation. 


It's the book scores of tanning 
men say is the most practical 
work on tanning ever written 
. « « you'll say it's worth man 
times its $12.50 price. You'l 
use “Tanning Processes" often 
because it treats expertly with 
your everyday problems. 


Leather bound, it contains 414 
pages of invaluable information 
to Telp you increase your yield, 
improve production, reduce 
time and motion, and get a 
’ higher quality leather. 


Order a copy today! 
$4 9.50 PER COPY 





Rumpf Publishing Co., 

300 West Adams Street, 
Chicago 6, Illinois 

1 enclose $........... Please send 
ee eee copies of "Tanning 
Processes," by August C. Orthmann. 


eee eee eee eee eee) 











LEATHER 


AND SHOES 





Vol. 126 July 18, 1953 No. 3 
DEPARTMENTS 
Editorial . .. 6 Hides and Skins 32 
News 26662555 16 News Quicks ... 36 
News X-Ray ... 22 Canadian Notes 40 
Stylescope ..... 27 —- Person to Person 41 
Leather Markets 29 Deaths ........ 44 
Tan'ng Materials 31 Want Ads ..... 45 
Index to Advertisers .... 46 


Elmer J. Rumpf 


PUBLISHER 


William A. Rossi 


EDITOR AND ASS’T PUBLISHER 


Irving B. Roberts 


NEWS AND MARKET EDITOR 


James Malone 
EDITORIAL RESEARCH DIRECTOR 


Rosalie Marzbanian 
FASHION EDITOR 


Joseph B. Huttlinger 
WASHINGTON EDITOR 


OFFICERS 
Elmer j. Rumpf, President; C. E. Belding, 
F. G. Moynahan, W Rossi, Vice- 
Presidents; L. C. Bedford, Secretary. 


HEADQUARTERS 


THE RUMPF PUBLISHING CO. 
300 W. ADAMS ST., CHICAGO 4, ILL. 
PHONE—CENTRAL 6-9353 


EDITORIAL OFFICE 


10 HIGH ST., BOSTON 10, MASS. 
PHONE—LIBERTY 2-4652 


REPRESENTATIVES 


BOSTON 10, MASS.—Frederick G. Moyna- 
han, George G. Dunning, 10 High St., 
Liberty 2-4652 ®- NEW YORK 7, N. Y.— 
Cardwell E. Belding, 20 Vesey St., BArclay 
7-8783 © WASHINGTON 4, D. C.—Joseph 
B. Huttlinger, 894 National Press Bldg., 
EXecutive 3-3733 @ PHILADELPHIA 31, 
PA.—Cardwell E. Belding, 5201 Berks St., 
GReenwood 7-6785 ® CINCINNATI 2, 
OH!O—Robert O. Bardon, 529 Sycamore 
St., Main 6662 @ ST. LOUIS 20, MO.— 
William Creahan, 5148 Oriole Ave., Cen- 
tral 6913 ©@ GREAT BRITAIN, AND 
EUROPE—J. B. Tratsart Lid., 799 Harrow 
Road, Sudbury, Middlesex, England, 
ARnold 7587 © SWEDEN & NORWAY— 
Nils Haralhson, Diottn nggaten, 2, Orebro, 
Sweden. Orebro 13027. 


LEATHER and SHOES, lhe Magazine for 
Executives, published weel.'y by The Rumpf 
Publishing Co., 300 West Adams St., Chi- 
cago 6, Ill. 


Cable address: HIDELEATH. Subscription price: 
United States, $5.00; Canada, $6.00; Foreign, $7.00. 
Single copies, i5c; back copies, Entered as 
second class matter Jan. 19, 1948, at Chicago, 
l., under Act of March 3, 1879. Additional en ry 


at Boston 


MEMBER: Audit Bureau of Circulations 
LEATHER and SHOES 








Coming Events 





Aug. 2-6, 1953-——National Luggage and 
Leather Goods Show. Sponsored by Lug- 
gage and Leather Goods Manufacturers of 
America, Inc. Hotel New Yorker, New York 
City. 


August 16-19, 1953—Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza, 
New York City. 


August 18-19, 1953—Showing of Amer- 
ican Leathers for Spring and Summer, 
1954. Sponsored by Tanners’ Council of 
America. Waldorf-Astoria, New York City. 


Sept. 6-11, 1953—Annual Meeting, Inter. 
national Union of Leather Chemists Soci- 
eties, Barcelona, Spain. 


October 11-14, 1953 — Canadian Shoe 
& Leather Convention and Shoe Fair. Spon- 
sored by shoe manufacturers, shoe sup- 
pliers and tanners. Mount Royal Hotel. 
Montreal. 


Oct. 21, 1953—Annual Fall Meeting, Na- 
tional Hide Association. Edgewater Beach 
Hotel, Chicago, II. 


October 22-23, 1953—Annual Fall Meet- 
ing of Tanners’ Council of America, Edge- 
water Beach Hotel, Chicago. 


Oct. 26-29, 1953—National Shoe Fair. 
sponsored jointly by National Shoe Manu- 
facturers Association and National Shoe 
Retailers Association at the Palmer House 
and other Chicago hotels. 


Nov. 29-Dec. 3, 1953—Popular Price Shoe 
Show of America showing of footwear for 
Spring and Summer 1954. Sponsored by 
National Association of Shoe Chain Stores 
and New England Shoe and Leather Asso- 
ciation. Hotels New Yorker and McAlpin, 
New York City. 


Feb. 14-16, 1954—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherlands 
Plaza Hotel, Cincinnati, O. 


March 1-2, 1954—Showing of American 
Leathers for Fall and Winter 1954. Spon- 
sored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


Oct. 28-30, 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 
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Tue American businessman stands 
in shocked awe at the revolutionary 
flame in the eyes and minds of the 
Communist, the Socialist, the welfare 
statists—those who burn with a fervor 
to change the face and course of his- 
tory. The American businessman 
stands bewildered and angered to see 
the edges of the free world chipped 
off bit by bit to add to the size and 
power of what has become the great 
international bureaucracy —a_ vast 
sphere being built upon the promise 
of what is grossly termed a “revo- 
lutionary idea.” 

Yet, ironically, the world’s great- 
est revolutionary is the American 
businessman. And the world’s great- 
est reactionaries are those who 
espouse the totalitarian idea — 
whether it be Soviet-style Com- 
munism, European-style Socialism or 
American-style welfare statism. 

When the American businessman 
stands shocked at the fervor and 
power of the “revolutionaries,” he 
should express more shock at his own 
status. First, because he has not 
stopped to recognize that he is the 

atest revolutionary of all time. 
Second, because he wastes and dissi- 
pates the most dynamic man-made 
idea ever created in the history of 
mankind. 


Values of Capitalism 

li we keep in mind the values of 
opportunity, competition, democracy, 
productivity, then it is our capitalist 
society which is the truly revolution- 
ary one—the only society which of- 
fers true hope to the masses for re- 
lease from the long nightmares of 
tyranny. It is we, not the Marxists and 
welfare statists with their reactionary 
ideas of a good dictator or omnis- 
cient boss, who have the truly con- 
structive, truly revolutionary ideal. 

The torrent of propaganda pouring 
from bureaucracies of all shades has 


& 


: Egypt, 


The Aierican businessman winces when he’s 


tagged as a “‘reactionary.”’ But a hard second look 


reveals that the American businessman is 


THE REAL REVOLUTIONARY 


grossly distorted the meaning of 
“progressive” and “reactionary” in 
the public mind. Few people stop to 
analyze their meaning—then apply 
them to their own surroundings. 

Basically, reactionary means going 
backward, retrogression, opposition 
to advance. And progressive means 
just the opposite. 


Historical Examples 

In that simple light, take a look at 
Communism, Socialism, welfare stat- 
ism. They are as old as civilization. 
The totalitarian government rule of 
Babylonia, Persia, Rome, 
Greece . .. the law of bread and 
circuses, of distinction between free 
men and slaves, or noble and com- 
moner. This type of feudalism and 
serfdom is centuries old—the feudal- 
ism of governmental paternalism. 
This “idea” was founded and bred 
on the thesis that a small body of 
men had the power to dominate the 
lives of all other men: the power to 
destroy or let live; the power to tell 
a man when, how and where to 
work, and how much he was to re- 
ceive for his labors and what share 
he was to keep for himself. 

This tyrannical feudalism, whether 
paternalistic or ruthless, was based 
on the premise that the individual and 
the masses had to be directed and 
rigidly ruled by other men who as- 
sumed God-like omnipotence and 
authority. 

It took man centuries to break 
from this way of life. The first his- 
torical break was the Magna Carta 
in the 13th century. But it was not 
for several centuries after that that the 
significance of the Magna Carta be- 
came a living reality. It came with 
the signing of the Declaration of In- 
dependence in America. Recall that 
England, home of the Magna Carta, 
fought to deny these “revolution- 
aries” their independence. 
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It was also here that what we term 
“American free enterprise” was born 
—and with it the most rapid and ex- 
plosive development of civilized 
progress the world has ever known. 
The age-old desire to give the masses 
a high and wholesome standard of 
living was realized for the first time 
in history. Where all other systems 
failed, this new “revolutionary” one 
succeeded. And pivot of the idea was 
the idea of free enterprise and its 
motivating force, the American busi- 
nessman. 


Grossest Irony 


Now comes the grossest irony of all 
time. The Communists and Socialists 
and welfare statists call the American 
businessman “reactionary.” The bu- 
reaucrats who claim to espouse a 
“revolutionary” idea find themselves 
stuck with the most reactionary idea 
of modern times—a demand that we 
return, we retrogress, to the feudal- 
ism and paternalistic state rule of 
centuries past. They would again 
feed us bread and circuses, lay down 
the laws to rule the minds of men, 
destroy man’s will and desire to act 
upon his own. These men who so 
fervently urge, and subversively try 
to take us back to the stench of the 
Dark Ages—these are the men who 
dare call the other men of free en- 
terprise “reactionaries.” 

The American businessman, the 
true “progressive” in the light of his- 
tory and civilized advancement, must 
recognize his true status as compared 
with the status of the reactionaries. 
The only justifiable fear he should 
have is his failure to recognize his 
vital role in the progress of civiliza- 
tion, and a shallow faith and apathy 
in what he professes to believe in. 


Reprints at nominal costs: Up to 100, 10c 
each; 200-500, 5c each; 1000-3000, 2%:c each; 
5000 or over, 1%<c each. 
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For nearly half a century now, shoe manufacturers everywhere 
have come to Beckwith with their hard-to-solve box toe prob- 
lems and Beckwith has engineered the correct answers. 
Beckwith has over 70 types and weights of conformable soft, 
flexible and rigid box toe materials in thermoplastics, pyroxy- 
lins, and rubber-filled felts and flannels. ‘‘Beckwith” means 
moulded steel safety box toes; industrial felt making, plastics 
fabrication, box toe heating equipment, and products for the 
ethical medical profession. 


OUR NEWEST LINE 


WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE GREY FELT BASE 
Women's & Juveniles Women's & Juveniles Juveniles Women's & Juveniles Women's & Juveniles Men's 


Vent e 


BOX TOES 


Beckwith Manufacturing Company, Dover, N.H., its subsidiaries and agents: Arden-Rayshine Co. & Castex 
Laboratories, Inc., Watertown, Mass., Beckwith Mfg. Co. of Wisconsin, (Milwaukee); Beckwith Box Toe, Ltd., 
Sherbrooke P. Q., Canada, Victory Plastics Co., Hudson, Mass., Felt Process Company, Boston, Mass., Safety Box 
Toe Company, Boston, Mass. Agents: Wright-Guhman Company, St. Louis, Missouri, The Geo. A. Springmeier 
Co., Cincinnati, Ohio, Factory Supplies, Inc., Milwaukee, Wisconsin. 
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THE 15 LEADING SHOE CHAINS — 


63% Or Att SHOE CHAIN SALES 


They own and operate 60 percent of all shoe chain stores, and they account for 


nearly $600 millions a year in retail sales. Here’s an inside look at one of the 


most significant trends in shoe business. . 


T rere are about 308 shoe chain 
organizations in the country. (A 
shoe chain is defined here as an or- 
ganization with four or more stores.) 
These chains control and run about 
5,500 shoe stores with annual sales 
amounting to about $800 millions. 
But a surprising and little known 
fact is that only 15 shoe chains—the 
top 15—own and operate about 60 
percent of all shoe chain stores and 
account for about 65 percent of all 
shoe chain dollar volume. The “con- 
centration” of business among the 
shoe chains is substantially greater 
than among the shoe manufacturers. 


Big Gap 

There is a wide gap of difference 
between these first 15 firms and the 
remainder. For example: 

The next 62 largest shoe chains 
account for only about 1100 stores, 
cr only about one-third of those 
owned by the first 15. 

Today the shoe chains account for 
about $900 millions in retail volume 
a year—or about a third of all retail 
shoe business. However, the first 15 
shoe chains account for nearly $600 
millions of this. It’s interesting to 
note that the first 77 shoe chains ac- 
count for 83 percent of all the shoe 
chain dollar volume. 

It is estimated conservatively that 

‘the nation’s 5,500 shoe chain stores 
- annually sell about 100 millién pairs 


of shoes. But the 3392 stores belong- — 


ing to the first 15 chains account for 


60-65 million pairs of these shoe 
sales. 
Incidentally, one deceiving factor 


in analyzing figures on dollar volume | 


done by shoe chains is the role played 
by “accessory” sales. These are usu- 
ally lumped together with shoe sales 
to give the total dollar volume done 
by a shoe chain. 

But what share of these total sales 
are shoe sales, and what share goes 
to accessories (handbags, hosiery, 
etc.) ? Accessory sales in the average 
shoe chain amount to between 15 and 
20 percent of total sales. One of the 
large shoe chains has consistently 
shown about 19 percent for accessory 
sales or dollar volume as against its 
total annual volume. Therefore, of the 
total dollar volume of around $900 


millions for all shoe chains today, 


about $750 millions are accounted 
for by shoes, and the remaining $150 
millions by accessories. 

What types of shoes are being sold 
by the chains? A breakdown of the 
77 leading shoe chains, which own 
and operate some 4,400 stores, is as 
follows: 

a. Men’s shoe stores — 981 

b. Women’s shoe stores — 721 

c. Family shoe stores — 2,698 

There are about three family shoe 
stores to one of either men’s or wom- 
en’s shoe stores in the shoe chain 
setup. A surprising note, however, 
is that there are more men’s than 
women’s stores—considering that the 
average woman purchases 24 pairs 
to every pair purchased by the aver- 
age man. Among the 15 leading 








Table 1 
Statistical Breakdown Of The Shoe Chains 


Size Of Total 


Shoe Chain Stores 
2- 3 stores 1,630 
11-50 stores 953 
4-10 stores 1,017 
51 or more 3,438 


Sales 
Volume 
$148,975,000 
130,339,000 
114,805,000 
452,318,000 


Paid 
Employes 
8,913 
7,855 

6,954: 
22,305 


Total 
_ Payroll 
$22,838,000 
16,429,000 
18,167,000 
46,710,000 





7,038 


$846,437,000 


$104,144,000 46,027 | 


Source: Census Bureau, Dept. of Commerce. Figures are for the year 1948. 


LEATHER and SHOES 


July 18, 1953 








chains, nine sell men’s, women’s and 
children’s shoes; four sell only wom- 
en’s; one sells only men’s; and one 
sells men’s and women’s. 

One thing that has beep taken 
pretty much for granted is that shoe 
chain stores operate more efficiently 
and profitably than independents. 
This is pretty substantially supported 
by the figures. 

Bureau of Census figures for 1948 
(the latest available) show that 5,408 
shoe chain stores did an annual dol- 
lar volume of $698 millions, while 
some 12,500 independent shoe stores 
—or more than twice the number of 
chain stores — accounted for only 
$621 millions. Remember, these shoe 
chains are only those with four or 
more store units. If we include the 
small chains with two or more units, 
we have a total of 7,040 stores that 
did a 1948 dollar volume of $846 
millions. Thus the chains, with only 
40 percent of the stores, did approxi- 
mately 27 percent more dollar vol- 
ume than the independents. (See 
Table 1) 

However, a good share of the an- 
swer to the above lies in the size and 
business location of the chains. For 
example, in 1948 the 5,500 shoe 
chains (four or more units) em- 
ployed 37,500 as compared with only 
27,880 employed by the 12,236 in. 
dependents. Thus the average chain 
store employs nearly seven persons 
as compared with a little over two 
persons for the average independent. 

This is clear indication of two 
important things: (1) the average 
shoe chain store is a larger unit than 
the average independent, because it 
requires more sales personnel to 
handle customers and volume of busi- 
ness; (2) the average chain store is 
obviously better located to attract 
and handle volume traffic than is the 
average independent. 


Factors Responsible 


While these two factors are largely 
responsible for the much greater dol- 
lar volume per chain store, there is 
also the factor of greater operating 
efficiency in the chain store which 
creates both increased volume and 
better profits. 

A recent nationwide study of shoe 
chains completed by the Canadian 
government discloses that shoe store 
chains in the larger sales size group 
had a larger gross and net profit as 
well as smaller operating expense 
ratios so that they netted a substan- 
tially larger operating profit ratio 
than shoe chains with smaller dollar 
volume. 
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Table 2 


1952 Dollar Volume And Profits Of 10 Large Chains 


Fiseal Yr. 
Ending 
Dec. 31, 1952 
Dec. 31, 1952 
Dec. 31, 1952 
Edison Bros. Shoe Stores Dec. 31, 1952 
Dec. 31, 1952 
Oct. 31, 1952 
Dec. 31, 1952 
Jan. 31, 1953 
July 31, 1952 
Jan. 31, 1952 
Dec. 31, 1952 


Company 
Melville Shoe Corp.* 
Shoe Corp. of America 
G. R. Kinney Co., Ine. 


A. S. Beck Shoe Corp. 
Nunn-Bush Shoe Co. 
Regal Shoe Co. 
Cannon Shoe Co. 
Berland Shoe Stores 
John Irving Shoe Corp. 
Dan Cohen Co. 


*Includes Miles Shoe Stores 


Dollar Net 
Volume Profit 
$90,385,000 $4,712,170 
66,003,400 1,874,850 
43,767,850 1,182,873 
80,696,190 2,293,510 
45,959,805 927,34! 
15,432,433 339,255 
9,491,959 168,104 
9,750,933 230,241 
15,683,876 525,336 
21,376,991 
6,203,639 


Note: . These are retail sales figures and include dollar volume on shoes and ac- 


cessories (handbags, hosiery, etc.). 


Accessory sales, which are included 


in most of the chains’ total figures, average between 15 and 20 percent, 
with shoes accounting for the remainder. 





Net profit (before taxes) for the 
larger chains was 5.80 percent and 
2.72 percent for the smaller chains. 
Operating expenses for the larger 
chains averaged 26.06 percent as 
compared with 28.12 percent for the 
smaller chains. (See Table 2) 

This particular study, incidentally, 
presumes that for independent shoe 
stores the average net profit is lower 
and the operating costs higher than 
for small chains—and a substantial 
difference existing between large 
chains and independents. 

The growth of the shoe chains has 
been something phenomenal in the 
shoe industry. Prior to 1920 there 
were very few shoe chains in the 
country, and their total volume was 
only a tiny fraction of total shoe 
business. But shortly after World 
War I the growth of the shoe chains 
started. Ten of today’s 12 leading 
shoe chains came into existence at 
that time. 

Over a 30-year period the growth 
was rapid and enormous, until today 
wherein over 60 percent of the retail 
business done by shoe stores (exclu- 
sive of department stores, mail order, 
etc.) is done by the shoe chains. The 
shoe chains today account for about 
30 percent of all retail shoe business 
done by all types of retail outlets sell- 
ing shoes. Of the $3 billions in retail 
shoe business done today, the chains 
account for nearly $1 billion. (See 
Table 3) 

How do the first 15 shoe chains 
compare with the first 15 shoe manu- 
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facturers in terms of “concentration” 
of business or domination of their 
respective fields? Some interesting 
comparisons are revealed in the fol- 
lowing close estimates: 

The first 15 shoe manufacturers 
account for about 40 percent of all 
the shoes produced in the U. S. The 
first 15 shoe chains account for about 
13 percent of all the shoes sold by all 
retail outlets (department stores, shoe 
stores, specialty stores, mail order, 
etc.). The first 15 chains, however, 
account for about 36 percent of the 
retail unit pairage sales made in shoe 
stores (chains and independents com- 


(Continued on Page 42) 





Table 3 


Total 1951 Retail Sales— 
Where The Shoes Were Sold 
% Of 
Retail 
Volume 


Dollar 
Volume 


Type Of 
Outlet 


SHOE CHAINS 30% 
Independent 
Shoe Stores 29 


$900,000,000 


870,000,000 
480,000,000 
Mail Crder s 240,000,000 
Independent 

Specialty Stores 7 
Independent 

General Stores 7 
Miscellaneous 

Govt., Industrial, 

House-to-House 3 


210,000,000 


210,000,000 


90,000,000 





100% $3,000,000,000 


Source: Estimated by National Shoe 
Manufacturers Association. 








“€elastic’* Box Toes 
Give Lasting Comfort 


At work, at play and in the home — from the heaviest 
men’s work shoes to women’s high style footwear — 
“Celastic” box toes give the kind of toe comfort that 
leads to repeat sales. 


The bond made by “Celastic” between doubler and 
lining forms a light yet extremely durable toe. “Celastic” 
gives shoes built-in wrinkle-free comfort in the toe area 
that the retailer and his customers can count on: Every 
shoe made with “Celastic” gains in style preservation and 
toe comfort at surprisingly little cost. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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Smooth Toe Linings — Mr. Charles Kenney, a member 
of the Boston Fire Department assigned to Rescue Com- 
pany No. 3, says: “’! wore these shoes on duty and off 
in all kinds of weather and never had a moment's dis- 
comfort from loose linings in the toe” 


*'Celastic is a registered trade-mark of the Celastic Corporation 
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New Cork Platform Is 





Armstrong’s new green “FLEXICORK” is a 


revolutionary advance in cork platforms 


Here’s the cork platform you've been looking for! 
It has the super flexibility of cork-and-rubber . . . 
yet it’s one of the lightest cork compositions ever 
made. You'll be amazed when you see-and handle it. 

This new platform—Armstrong’s “Flexicork” — is 
so flexible that a 44” thickness can be bent double 
without breaking or cracking. It’s so strong it can 
be used without laminating. 

Like all Armstrong platform materials, “Flexi- 
cork” is easy to work with. It cuts clean and holds.a 
firm, square edge under a tight wrap. Sheets of 
“Flexicork” are uniform in density and cut to the 
exact thickness you specify. There are no alternate 
“thicks” or “thins” to slow up your production. 

Be sure to see the new “Flexicork” now. It’s easily 
identified by its distinctive green color. Ask your 
Armstrong representative for working samples and 
complete performance data on this super-flexible, 
extra-light platform. Call or write him today. 


Remember, whatever your design or production 
requirements, you'll find just the platform you need 
in Armstrong's complete line of platform materials. 
Armstrong Cork Company, Shoe Products Depart- 
ment, 6207 Drury Avenue, Lancaster, Pennsylvania. 


See Flexicork at the Allied Shoe Products 
and Style Exhibit, August 16-19, Room 
904, Hotel Belmont Plaza, New York, N. Y. 








ARMSTRONG’S 


Platforms 
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10 Largest Chains 347 





Stores Average 
Operated Net Sales 


$2,463,430 
10 Smaller Chains 154 340,311 


A Facts-And-Figures View Of Canada’s Shoe Chains 


Average Average Average 
Cost Of Average Inventory Average Ave.Gross Average Net Profit 

Merchandise Inventory As%Of Szock ProfitOn Operating Before 

Sold End of 51 NetSales Turnover NetSales Expenses Taxes 


$1,678,384 $694,295 28.18% 
236,545 107,739 31.66% 


Note: 10 largest chains are those with sales of $1 million or more. 
10 smaller chains are those with sales under $1 million. 


2.26 30.49% 28.12% 2.72% 


31.87% 26.06% 5.80% 








A Look At CANADA'S SHOE CHAINS 


A government survey turns up some very interesting findings 


The Canadian government has just 
completed a nationwide survey of 
shoe chains. The findings concern the 
year 195] and provide some highly 
interesting information about the 
profits and costs of volume distribu- 
tion of footwear in Canada, since 
the manufacturers now either have a 
direct control or a close tie-in with 
such chain operations in Canada. In 
this particular survey a chain is de- 
fined as a single firm operating four 
or more retail shoe outlets. 


Survey Results 


This survey reveals that the shoe 
chains in the larger sales-size group 
realize a larger gross profit and a 
smaller operating expense, thus net- 
ting them a substantially greater op- 
erating profit ratio. 

In Canada, 29 shoe chain organi- 
zations operated a total of 541 retail 
outlets. Of these firms, 10 were in 
the $1-million-and-over sales cate- 
gory, while 19 firms had sales of be- 
low $1 million. 

The 10 larger chains operate 347 
retail outlets, or an average of 35 
per chain. The smaller chains oper- 
ate 154 outlets, or an average of eight 
per chain. 

The gross profit of all shoe chains 
was 31.58 percent of net sales. But 


12 





the larger group realizes a 31.87 per- 
cent gross as against only 30.49 per- 
cent for the smaller group. The big 
difference was in net profits before 
taxes. The large-size group showed 
a net of 5.16 percent as against only 
2.72 percent for the smaller chains. 
Some of this was due to a difference 
in operating costs. The larger chains 
had operating expense of 26.06 per- 
cent as compared with 28.12 percent 
for the smaller chains. 

It’s interesting to note that the 
larger chains paid a smaller share of 
their net sales for executive salaries 
than did the smaller chains, but the 





Canadian Shoe Chains’ Costs 


(comparison large and small firms) 


10 19 

Operating Largest Smaller 

Expense Chains Chains 
Executive salaries ... 1.41% 3.02% 
Employe wages ......... 13.01 12.27 
Employe benefits .... 14 15 
RRA Set Sana e 4.53 4.58 
Heat and light .......... 73 75 
Taxes, licenses s 48 53 
Insurance snasa .37 48 
Repairs, maintenance .20 .37 
Depreciation ........ -64 74 
Supplies uateetts .74 58 
Advertising 1.59 1.40 
Travelling .. 32 33 
Communication ; 21 33 
Deliveries .... ; 22 31 
Bad debt losses 10 .00 
Miscellaneous .... 1.39 2.33 
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larger chains paid more for their 
employes. 

Comparison of the profit and ex- 
pense ratios of the incorporated firms 
as against all firms combined, showed 
the incorporated firms earning a 
slightly higher profit. The incorpo- 
rated firms earned a profit of 5.52 
percent on net sales before taxes, as 
against 5.16 percent for all firms 
combined. Income taxes, however, 
cut the net profit by almost half — 
from 5.52 percent to 2.89 percent. 


Comparative Figures 


Comparing the 1951 results with 
those of the previous survey of Cana- 
dian shoe chains in 1949, the report 
reveals that there were 23 shoe chains 
in operation in 1949, compared with 
29 in 1951. The number of retail out- 
lets had increased in this period from 
497 to 541—a rise of 26 percent in 
the number of shoe chain organiza- 
tions, and a nine percent boost in the 
number of retail outlets. 

The 1951 results showed a gross 
profit of 31.58 percent of net sales, 
while in 1949 the figure was 30.78 
percent. In 1951, operating expenses 
came to 26.48 percent as compared 
with 25.85 percent in 1949. Net op- 
erating profit was 5.10 percent as 
against 4.93 percent. 

THE END 
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Get Complete Penetration 
[D* 
FAST LIGHT ORANGE 2G 





Penetration is excellent, and the dye- 
ing results are level and uniform when 
you use CaLcocip Fast Licut ORANGE 
2G in formulating tan and brown 
colors for side leathers, particularly 
where penetration is essential. In addi- 
tion to these properties, its golden tan 
color makes it ideal for the production 
of natural back side leathers when 
used in conjunction with vegetable 
extracts. 


Let your Calco representative tell you 
more about the excellent working 
properties of CaLcocip Fast Licut 
ORANGE 2G, and other efficient Calco 


dyes for leather. 
*Trade-mark 


%% Calcocid Fast Light Orange 
2G produces complete penetration 
and uniform color on natural 
back leathers. 


NORTH AMERICAN CYANAMID LIMITED, 
CALCO CHEMICAL DIVISION 
MONTREAL AND TORONTO 


NEW YORK - CHICAGO - BOSTON - PHILADELPHIA . CHARLOTTE - PROVIDENCE 











AMERICAN Granamid COMPANY 


CALCO CHEMICAL DIVISION 
DYESTUFF DEPARTMENT 
BOUND BROOK, NEW JERSEY 














6 New MAKING 


—the result of United's 
Continuing Research 


fare eset Leet Salant “a 


7, 
18) 


-. 


GC Drive Screw Inserting Machine — Model A W/E Sole Edge Inking Machine — Model A 
Screw reinforced wood heel attaching can be reduced from Deposits a uniform amount of filler, ink or stain to edges 
5 to 3 operations, with correspending reduction in cost. of attached outsoles — rubber or leather — confining ink 
to the edge itself. 
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ROOM Wachines 


Within the span of five years, 36 new 
United machines have been introduced 
commercially to the Shoe Manufacturing 
Industry. Six of these machines are de- 
signed to meet Making Room require- 
ments. 

United’s extensive experience in the 
shoe machinery field, its knowledge of 
shoemaking and its continuing research 


program have made possible the develop- 
ment of these machines and the new ma- 
chines yet to come. 

United’s expert mechanical and shoe- 
making service along with its readily avail- 
able inventories of replacement parts lo- 
cated in shoe manufacturing districts 
throughout the country assures the operat- 
ing efficiency of United machines. 





UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 











GAC Wood Heel Nailing Machine -— Model C 
Automatic nail loader and other features make this a top 
quality machine. Two different lengths or types of nails 
can be handled simultaneously. 


GE Heel Scouring Machine — Model AA 
Gives up to 30% more life from abrasives. Counter guards 
protect work. Absence of vibration eliminates chatter 
marks. Single wheel model (A) also available. 


rage 


GC Wood Heel Attaching Machine — Model B 
Provides a fast and efficient method for temporary heel at- 
taching (wood or leather) to pre fitted heel seats, or directly 
to outsoles. 


G/C Twin Edge Setting Machine — Model F 
At 5,600 RPM, speed of eccentric shaft provides increased 
oscillation, and insures quality with less physical effort. 
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HIDE FLOW TO JAPAN STILL HEAVY 


NIPPON GETS MAJOR 
PART OF U. S. EXPORTS 


Overall Exports Show Drop 
In Second Quarter 


U. S. hide and skin exports to 
Japan continued high in the second 
quarter of 1953, according to figures 
released this week by the Office of 
International Trade, Department of 
Commerce. 

A breakdown of rawstock licenses 
by country showed Japan far ahead 
of all others in practically every type 
of hide and skin. This has held true 
for the past year and a half. 

Although government sources have 
refused to be quoted on reasons be- 
hind the heavy rawstock exports to 
Nippon, several reasons. have been 
advanced unofficially. One has it that 
Japan is using the hides and skins to 
build up its tanning industry. An- 
other that the Japanese are rapidly 
expanding their armed forces (with 
U. S. approval) and need the leather 
for military shoes and other supplies. 


Middleman For China? 


Still another school of thought be- 
lieves the Japanese are re-exporting 
either the raw hides and skins or fin- 
ished leather to Communist China, 
once a good customer of Japan. Jap- 
anese Government officials have stated 
recently that the country must trade 
with neighboring China if it is to re- 
gain prosperity. 

Whatever the reason for the 
stepped-up rate of exports to Japan, 
U. S. officials have generally avoided 
the subject except when pressed. The 
Government has several times indi- 
cated it might launch an investigation 
but no action has been forthcoming. 

Of a total of 322,065 wet cattle- 
hides authorized for export in the 
second quarter, 163,263 pieces were 
earmarked for Japan. In the first 
quarter of 1953, Japan was authorized 
241,551 pieces of 338,158 hides li- 
censed, 

Nearest competitor to Japan in the 
second quarter was Yugoslavia, au- 
thorized some 661,888 pieces. This 
was also true in the first quarter when 
Yugoslavia was authorized 22,28) 
wet cattlehides. In the fourth quarter 
1952, Japanese licenses covered 282,- 
976 of 383,278 hides authorized. 

Overall, wet cattlehide authoriza- 
tions from April through June were 
some 16,000 pieces below the 338,156 
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licensed for the Jan. through March 
period of this year. 

Wet calfskin licenses for Japan 
amounted to 65,035 pieces in the sec- 
ond quarter against a total of 97,355 
for overall export. This compared to 
42,580 skins licensed for Japan in the 
first quarter of a total of 89,330 li- 
censed. 

Similarly, Japan was authorized 
98,518 wet kipskins of a total 105,278 
licensed in the second quarter. In 
the first quarter, Japan was awarded 
148,287 kipskins of the 156,210 li- 
censed., 

The OIT stated that trade with 
Western Germany increased for all 
items during the quarter as did trade, 


excepting calfskins, with the United 
Kingdom. No calfskins were licensed 
to the UK during either the first or 
second quarters. “The new British 
policy of permitting dollars earned 
on exports of leather manufactures 
to be used for the purchase of hides 
and skins in the United States went 
into effect during the quarter,” said 
OIT, “and it may be assumed that 
this accounts for the increased licens- 
ing to that country.” 


Meanwhile, the Japanese Trade 
Ministry recently announced that 
trade with Red China amounted to 
more than $2,500,000 in the first four 
months of this year compared with 


only $600,000 for the entire 1952. 





U. S. HIDE & SKIN EXPORTS BREAKDOWN 





Commodity and Country 
Cattle hides, wet (pieces) 


I er hagas sss .cacesyavecsecaen« 


pO SES aE ee 
United Kingdom .............0..0.............0..... 
Netherlands ............ Ra ASD yc ae OS 


Switzerland 
. Turkey ................ 


West Germany ........0..........00....0..5000000. 


Other countries ...000.2...ooooo cece, 


NS ES ASAE ODE OT I PT 


Calf skins, wet (pieces) 


ea At = 
Netherlands .............. 


West Germany ........ .. 


Other countries ............................ 


a oo dedeccaeuce 


Kip skins, wet { pieces) 
Japan ... ......... 


ES RR 


Belgium .......... 


RN cscs ssccsonccconcscncocerscassectonsnsne 


Other countries .........” 


Cattle hide parts (pounds) 
Netherlands ................... 


United Kingdom .......... 
Yugoslavia ................. , 
Switzerland ................. 
BR rena ae rae 
Mexico ........ 

Belgium ...... 
Other countries . 


Totab 
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Ist Quarter 2nd Quarter 
241,551 163,263 
CE Res a a 22,280 61,888 
ER 7,350 28,501 
6,865 17,500 
ARIE it PLE Rea 15,025 13,277 
10,925 11,200 
_ 8,081 
_ 6,900 
CaS 3,660 5,855 
_ 4,800 
17,600 —_ 
5,900 _ 
7,000 800 
338,156 322,065 
42,580 65,035 
1,000 17,500 
7,700 13,600 
37,300 _ 
750 1,220 
89,330 97,355 
148,287 98,518 
Bee 300 2,900 
6,325 2,200 
—_ 1,500 
1,298 160 
156,210 105,278 
705,150 860,961 
... 377,038 747,677 
.. 1,358,700 701,296 
1,053,375 646,896 
126,000 315,000 
109,000 144,850 
25,900 113,550 
— 72,752 
224,800 58,900 
114,250 42,630 
27,833 69,541 
_. 4,122,046 3,774,053 
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HANNS MOSER, L&S 
NEWSMAN, DIES AT 32 


Hanns Moser, news and feature 
correspondent for LEATHER AND 
SuHoes in New York for the past four 
years, died Wednesday, July 15 at 
Horace Harding Hospital in Queens, 
N. Y., after an emergency abdominal 
operation. Moser, who was 32 years 
old, was suddenly taken ill on Tues- 
day, July 14 while preparing a news 
broadcast for The New York Times 
with which he had been associated 
since 1948. 

Moser was born in Berlin and fled 
Germany with his family in 1937 
during the Hitler persecution of the 
Jews. He graduated from New York 
University in 1947. On the Times 
broadcast desk, he was responsible 
for morning news broadcasts over 
Station WQXR. He was well-known 
in the New York leather and shoe 
trade which he covered regularly for 
L&S and was the author of many 
articles dealing with the industry. 

He leaves his wife, Jane; a daugh- 
ter, three-year-old Patricia Ann; his 
mother, Mrs. Margot Moser; and a 
brother, Ernest Moser. 


ADVANCE BOSTON SHOE 
SHOW OPENS OCTOBER 4 


The Advance Boston Spring Shoe 
Market Week, now accepted as a har- 
binger of what’s ahead in shoe busi- 
ness, will be held Oct. 4-8 at the 
Hotels Touraine and Statler, accord- 
ing to, Maxwell Field, executive vice 
president of the sponsoring New Eng- 
land Shoe and Leather Association. 

Ostensibly a service to NESLA 
members and other shoe manufactur- 
ers desiring to show samples early to 
their Southern and Western wholesale 
and volume accounts, the Boston 
show has proved one of the most ac- 
curate in indicating the sales outlook 
for the coming season. It is not sig- 
nificant fashionwise although styles 
expected to prove popular are high- 
lighted, particularly by buyer de- 
mand. 

As usual, exhibits will be shown by 
some manufacturers in their Boston 
offices on Lincoln and Essex Streets. 
No jobbers or allied trade firms will 
be given hotel space because of lim- 
ited accommodations. 

As in past years, it is probable that 
a good turnout of leading department 
and chain shoe store buyers from 
the East will also attend the showing. 
Many prefer to get a “quick look” 
at available lines at the Boston show 
before making commitments at later 
showings. 
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The New | vland Shoe and Leather 
Association is also co-sponsor with 
the National Association of Shoe 
Chain Stores of the Popular Price 
Shoe Show of America held each May 
and November in New York City. 


Trade Magazine Advertis- 
ing Rose 10% In ‘52 

Advertising placed by agencies in 
business publications during 1952 
showed an increase of 10.2 percent 
over the previous year, according to 
a recent annual survey conducted by 
Industrial Marketing, magazine of 
the advertising industry. 

The survey showed that some 479 
American ad agencies placed 470,022 
pages in business magazines and 
papers during 1952. 


INDEPENDENT SHOE 
RETAILERS TO MEET 

Leading shoe retailers will meet in 
Chicago on July 19-20 to discuss 
plans for the first Conference of In- 
dependent Shoe Retailers to be held 
Oct. 24. The Conference will be held 
in Chicago directly after the Tan- 
ners’ Council’s Fall Meeting and prior 
to the opening of the National Shoe 
Fair. 

Members of the Steering Commit- 
tee will meet with Sam Sullivan, 
prominent Laredo, Tex., shoe mer- 
chant, at 1:00 p.m., July 19, in the 
Hotel Knickerbocker, Chicago. Fur- 
ther arrangements of the Conference 
will be studied at 10:00 a.m., July 
20, in the offices of Ruthrauff & Ryan 
at 360 North Michigan Ave. 


MAY FOOTWEAR OUTPUT 
APPROXIMATES LAST YEAR 


Production of shoes and slippers 
during May totaled 41,858,000 pairs, 
a decline of seven percent from the 
44,986,000 pairs reported in April 
1953 but one percent above the 
41,436,000 pairs produced in May a 
year ago. 

Women’s shoe, sandals and play- 
shoe production in May amounted to 
18,490,000 pairs, 11 percent below 
the 20,765,000 pairs of April 1953 
and three percent below the May 1952 
output of 18,973,000 pairs. 

Men’s output totaled 8,532,000 

airs, five percent less than the 
8,979,000 pairs of April 1953 but 
one percent above the 8,462,000 pairs 
of May a year ago. 

Gains over May 1952 were reported 
in youths’ and boys’ shoes, up five 
percent; misses’ shoes, up one per- 
cent; and infants’ shoes, up seven 


percent. Youths’ and boys’ shoes 
were seven percent above April 1953 
figures but misses’ was nine percent 
less and infants’ eight percent less. 
Children’s shoes in May 1953 were 
two percent below both April 1953 
and May 1952 production figures 
while babies’ shoe production was 
four percent below May 1952 and 
eight percent below April 1953. 

Housewear slippers output totaled 
4,375,000 pairs, two percent above 
the 4,271,000 pairs produced in 
April 1953 and fully 21 percent above 
the 3,626,000 pairs reported in May 
1952. 

Footwear shipments during May 
amounted to 39 million pairs valued 
at approximately $139 million, an 
average value per pair shipped of 
$3.55. In April 1953, average value 
per pair shipped amounted to $3.64 
while in May 1952 it was $3.47. 





SHOE PRODUCTION ANALYZED 





Kind of footwear May 
1953 
41,858 
36,979 
8,532 
1,571 
18,490 
2,647 
2,492 


Shoes and slippers, total 

Shoes, sandals, and playshoes 

Men’s 

Youths’ and boys’ 

Women’s 

Misses’ 

Children’s 

Infants’ 2,100 

Babies’ 1,147 
Athletic shoes 280 
Slippers for housewear 4,375 
Other footwear 224 


Production 
(thousands of pairs) 


Percent of change 
May 1953 
compared with— 
April May April May 
1953 1952 1953 1952 
44,968 41,436 — 7 1 
40,193 37,248 — & 
8,979 8,462 — 5 
1,474 1,492 + 7 
20,765 18,973 
2,896 2,624 
2,540 
2,291 
1,248 
279 
4,271 + 2 
225 


—9 
—2 
— 8 


4. 
+ 
ofp 
am ff ow 
+ 
4. 
a = 


&anNN “eV 


+- + + 
ven we 
N= & 





LEATHER and SHOES 














SHOEMEN TO PROBE 
TRADE OUTLOOK 


Breakfast Meeting Features 
Market Preview ; 


A preview of the market for the 
balance of 1953 and early 1954 along 
with a look into what’s ahead in busi- 
ness, leather and shoe production and 
retail shoe sales will highlight the 
forthcoming Breakfast Meeting of the 
National Shoe Manufacturers Asso- 
ciation. The meeting, traditionally 





Herbert Lape 


held on the morning of opening day 
of the Leather Show, will convene 
Tuesday, Aug. 18, in the Sert Room 
of the Waldorf-Astoria. 

Featured speakers who will discuss 
problems of major interest to shoe 


manufacturers will be Herbert Lape, 
Jr., president of Julian & Kokenge 
Co., Columbus, 0., and W. Otto 
Warn, president of Warn & Warn, 
Spokane, Wash., shoe retailer. 

Lape will speak on what manu- 
facturers see in the months ahead 
and more effective ways to secure co- 
operation between manufacturers and 
retailers in order to improve sales. 
Lape is a member of the Association’s 
Board of Directors and has served as 
chairman of the National Shoe Fair 
Committee. 

Warn, who is also president of the 
National Shoe Retailers Association, 
will spotlight problems of greatest 
concern to shoe retailers. 

Merrill A. Watson, newly-appointed 
executive vice president of the Shoe 
Manufacturers Association, will pre- 
side, and Charles H. Jones, Jr., presi- 
dent of the group, will deliver the 
welcome address. 


New Hide Price Conversion 


Formulas 

Publication of a new booklet which 
lists formulas for converting hide fu- 
tures prices on the New York Com- 
modity Exchange to a domestic cash 
hide basis has been announced by 
Merrill Lynch, Pirce, Fenner & Beane, 
New York broker in futures and cash 
commodities. 

Copies are available by writing 
Malcolm J. Forbes, manager of the 
company’s hide department, 70 Pine 
St., New York 5. 





1952 GLOVE AND MITTEN PRODUCTION 























Percent 
Production change, 
Type of gloves and mittens (thousand dozen pairs) 1952 compared 
1952 1951 with 1951 
(revised ) 

Dress and semi-dress gloves and mittens ...... 7,169 6,710 + 6.8 
SI RES SS LEN REIT . 1,168 1,328 —12.0 
Leather-and-fabric combination ....... 118 92 +28.3 
SME 2 5,883 5,290 +11.2 

Work gloves and mittens .......................0.0. 19,050 23,073 —17.4 
NSE SLE IOS TR ADO IOAD 1,314 1,477 —11.0 
Leather-and-fabric combination .............. 2,574 3,136 —17.9 
(RESET ISS REST Sea OO . 15,162 18,460 —17.9 

1952 
Production 
Men’sand Women’s ard 
Total boys’ misses’ 

Leather and leather-and-fabric combination 

gloves and mittens |... ooo coos . 5,174 4,785 389 
Dress and semi-dress gloves and mittens ... 1,286 984 302 
I MIMI lei a oh ivssnsusauccacodtceaes 193 60 133 
Pattern and pull-down cut ....... 180 143 37 
Bleck cat ................ SHR <2 aa 795 707 88 
Leather-and-fabric combination ............. 118 74 44 
Work gloves and mittens ............... seaceecees | Sgeee 3,081 87 
All-grain leather .....000.0000000000000.000000... 865 814 51 
ME COMIN Shiicisiersncssssscoseresioisnrecaiensse 250 234 16 
Part-grain and part-split leather .... 81 81 (1) 
MIN ocx anh cestnshscanversccjccdtonenee wi ES 118 (1) 
Leather-and-fabric combination . . 2,574 2,554 20 

18 LEATHER and SHOES 


LEATHER HELPS TOTS 
LEARN TO WALK 


Leather is helping to teach boys 
and girls to talk at the Institute of 
Logopedics in Wichita, Kan. 

Leather goods . . . individually 
fitted braces and headgear for the 
cerebral palsied . . . are an integral 
part of the Institute’s physical ther- 
apy program. Many of the children 
in training also have specially fitted 
shoes. 

In the occupational therapy de- 
partment, leatherworking is one of 
the many types of crafts activities 
that help the speech-handicapped 
boys and girls to develop their inde- 
pendence and motor skills. 

Leather goods in the form of bas- 
ketballs, footballs, baseballs make up 
a large part of equipment of the 
physical therapy department and are 
used in recreational activities. 

About a third of the children tak- 
ing speech training at the Institute 
are cerebral palsied, and it is this 
group that makes the largest use of 
the leather goods in the physical 
therapy program. 

Metal and leather braces for the 
cerebral palsied boys and girls are 
individually fitted. A trained ortho- 
pedist aids in taking the measure- 
ments for the braces, and he helps in 
fitting the finished braces. Leather 
has a two-fold part in the brace pro- 
gram. It helps the child to develop 
both physically and emotionally. 

More than 12,000 cases of speech 
handicap have been examined at the 
Institute since its inception as a de- 
partment at the University of Wichita 
in 1934, During that 19-year period, 
the Institute has grown to a $2,000,- 
000 plant in a homelike 40-acre vil- 
lage in northeast Wichita. 

While many families are able to 
finance the full cost of the training 
for their children, some 60 percent of 
the Institute’s funds come from pri- 
vate donations. Many gifts have 
been made by persons and organiza- 
tions connected with the leather in- 
dustry. 





® W. T. Hooven, executive vice 
president of Gudebrod Bros. Silk Co., 
Inc., Philadelphia, Pa., manufacturer 
of industrial sewing threads and other 
products, will leave for Europe Sept. 
13 as a delegate to the International 
Silk Congress in Milan, Italy, on Sept. 
28-Oct. 3. Gudebrod has been pro- 
ducing quality threads for almost a 
century. 
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Aulson Offers New Band 
Knife Cheeker 


Aulson Tanning Machinery Co., of 
Salem, Mass., and Waukegan, III., has 
developed a new band knife cheeker 
and head-splitting machine which the 
company claims has definite advan- 
tages over older models. 

The new improved Aulson cheeker 
is said to meet every requirement of 
safety and accuracy while speeding 
up production. 

In the past, cheekers have been 
nicknamed “arm breakers” because 
so many operators, in guiding skins 
into the machine, have had hands 
drawn around rollers and their wrists 
broken. A German-made machine 
eliminated this danger but did not 
prove completely satisfactory because 
it necessitated guesswork in length 
of the cut. 

In order to control the length of 
the cut, an air clutch has been de- 
signed so that when the head of the 
skin has been inserted, it will remain 
there until the bed has reached the 
end of its stroke. Then, and then 
only, the corrugated feed roll starts 
to turn and feed the skin out. 

In older models, if the bed roll 








started {>> ing as the skin entered 
the cutting , sition, several inches of 
the skin were turned out before the 
cut started. It was always a guess on 
the operator's part on where to put 
the skin as each one varied in size 
and head length. 

Running the machine requires 
only one operator and can be done 
by inexperienced help. The operator 
merely puts the heads in the desired 
distance, depresses the treadle and the 
skins come out without any effort. 
Production is governed by the aptness 
of the man running the machine. 





Red Army Leather 


One of the latest reports emanat- 
ing from official East German 
sources has it that all supplies of 
shoe leather in the Soviet zone 
have been requisitioned for pro- 
duction of Red Army boots. Some 
wags are saying that the Russians 
feel lack of civilian shoe leather 
will discourage the Germans from 
further mass demonstrations and 
parades such as those which re- 
cently startled all Europe. 














organization. 


Brown Company Workers 
Win Wage Increase 


Officials of Brown Co., Berlin, 
N. H., manufacturer of innersoles and 
other products, and Local 75, United 
Brotherhood of Pulp, Sulphite and 
Papermill Workers, AFL, have an- 
nounced signing of a new contract 
that provides a general increase for 
all workers. 

The agreement calls for an across- 
the-board increase of four cents per 
hour and a boost in the midnight-to- 
8:00 a.m. shift differential from six 
to seven cents. Both increases are 
retroactive to June 15. 

Other benefits provided in the con- 
tract affecting 3,000 workers at the 
Brown Co., include an increase of 
from $7 to $9 a day under the firm’s 
hospitalization plan. 

Brown Co. workers are now able 
to take advantage of a company- 
sponsored housing plan. The plan, 
also supported by the union and Con- 
cord, N. H., bankers, calls for low- 
cost houses to be constructed by a 
local contractor and sold to union 
members under favorable financing 
terms. 








BOSMACO Sewing Machine Parts 


Shown are a few of our thousands of different kinds of parts. These small but 
important items are precision manufactured by a trained sewing machine parts 
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CALF LEATHER PRICES 
CONTINUE TO SLIDE 


Tanners Report Another 5c 
Reduction 


Continued easing of calfskin prices, 
which late last week dropped another 
two and one-half to seven and one- 
half cents, prompted leading calf 
leather tanners to reduce their leather 
prices another five cents. 

The five-cent cut, second in recent 
weeks, brought average calf leather 
prices down a full 10 cents from re- 
cent highs. 

The price slide began less than a 
month ago when heavy packer calf- 
skins were selling at 65c and light- 
weight skins at 55c. Skins dropped to 
60-50c respectively and have contin- 
ued to ease in price since that time. 

Although calf: leather tanners re- 
ported new business had not devel- 
oped by late this week, most were en- 
couraged over the situation. They 
pointed out that many of their cus- 
tomers had postponed buying until 
the market showed signs of readjust- 
ment. The average 10 cent decline 
_ in calf leather prices would be wel- 
come news to shoe manufacturers us- 
ing calf leathers. 

Several shoe manufacturers have 
already said they were considering 
erg increases on their lines. Most 

ad held back for fear of consumer 
reaction. 


Propose Minimum Wage 
Hike In Puerto Rico 


A proposal to issue a wage order 
setting minimum wage rates of 32, 40, 
and 65 cents an hour for the divisions 
of the Leather, Leather Goods, and 
Related Products Industry in Puerto 
Rico was made this week by Wm. R. 
McComb, Administrator of the U. S. 
Labor Department’s Wage and Hour 
and Public Contracts Divisions. 

The Administrator acted under 
Fair Labor Standards Act provisions 
authorizing him to establish mini- 
mum wage rates for Puerto Rican in- 
dustries at or below the mainland’s 
75-cent minimum. Proposed rates are 
65 cents for the Hide Curing Divi- 
sion (present minimum 50 cents), 40 
cents for the Leather Tanning and 
Processing Division (present mini- 
mum 27 cents), 32 cents for the Small 
Leather Goods, Baseball,.and Softball 
Division (present minimums 23 and 
32 cents), and 40 cents for the Gen- 
eral Division (present rates 23, 32, 
and 35 cents). 

The committee, representing the 
public, employees, and employers 
equally, investigated economic and 


competitive conditions in the Leather, 
Leather Goods, and Related Products 
Industry before submitting its rec- 
ommendations to the Administrator. 
Subsequently, a public hearing was 
held on the recommendations. 





Calco Dyestuff Director 











James L. Naylor, who has been appointed 
manager of the Dyestuff Department of 
American Cyanamid Co.'s Calco Chemical 
Division at Bound Brook, N. J. The appoint- 
ment was announced by S. C. Moody, Cy- 
anamid vice president and general manager 
of the Calco Division. Naylor succeeds J. 


_ Pfister, who will continue active in the com- 


pany's New England business and be avail- 
able for special assignments. Naylor has 
been with Calco since 1929 and has been 
assistant manager of the Dyestuff Depart- 
ment since 1945, 


Hide Association Reveals 
Convention Plans 


Nick Beucher, Jr., president of the 
National Hide Association, has an- 
nounced the appointment of Joe Ad- 
ler as Chairman of the Convention 
Committee for the Fall Meeting of 
NHA at the Edgewater Beach Hotel, 
Chicago, on Oct. 21st. Serving on 
the committee with Adler will be the 
other Chicago members of the Asso- 
ciation. 

Sol W. Marx of Marx Hide & Tal- 
low Co., Louisville, Ky., will be one 
of the key industry speakers at this 
meeting. Marx will give a timely talk 
on matters pertaining to the hide and 
leather trade. 


Barcelona Chemists Meet- 
ing For September 13-18 


The Secretary of the International 
Union of Leather Chemists Societies 
reports that the meeting date of the 
Barcelona Conference has been re- 
verted back to the original date of 
September 13-18. 
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“NEW IN SHOES" 
REPORTS PROGRESS 


Shoe Institute Predicts 
Fall Success 


A spectacular success for the Fall 
53 “New in Shoes” program is as- 
sured by a number of significant de- 
velopments occurring over the past 
several weeks, according to the Na- 
tional Shoe Institute. Official opening 
date of the promotion is August 30. 

Progress to date includes mailing 
of a four-page newspaper section to 
some 8,000 national newspapers; 
fashion releases to over 500 news- 
paper and magazine fashion editors; 
filling of numerous retailer requests 
for tie-in promotional material; dis- 
tribution to National Shoe Retailers 
Association members of a brochure 
containing concrete suggestions for 
retailer participation in the program; 
mailing of spots and shorts to 800 
radio stations just prior to Aug. 1; 
and tie-ins and promotions in na- 
tional and trade magazines. 

More than 90 communities of 25,- 
000 or over population have organ- 
ized retail shoe groups to coordinate 
their plans for the fall opening. More 
local shoe clubs are expected to join 
in during August. 

The National Shoe Institute states 
its national publicity and promotional 
cooperation will deliver the “New in 
Shoes” program to the American pub- 
lic with “a powerful mass impact.” 


Kid Guild Fetes Fashion 
Editors 


Sevcral hundred out-of-town fash- 
ion editors were present last week at 
the Kid Leather Guild’s semi-annual 
press luncheon to see a “sneak pre- 
view” of fall 1953 kid shoe fashions. 
The luncheon was held at the roof 
garden of the Hotel Pierre in New 
York City. 

Editors were given a look at dis- 
plays of kid leather footwear made 
by 22 leading manufacturers as well 
as accessories especially selected to 
“coordinate” with the shoes. Com- 
mentators told them that fall shoes 
would be more delicate and refined; 
that for the first time shoes will have 
a “true feeling of wealth”; and that 
the smooth kid pump will highlight 
the “closer to the body” theme of 
other apparel fashions. 

Guest speaker was social anthropol- 
ogist Dr. Claudia De Lys who dis- 
cussed superstitions associated with 
clothing in general and with shoes in 
particular. 


July 18, 1953 














ARONOV OF CALIFORNIA—THE WEST COAST'S BIGGEST 





Veteran shoe manufacturer Philip Aronov, founder and president of 
Aronov of California, Los Angeles women's casuals producer, and the 
new half million dollar plant, recently completed at 2222 Figueroa St. 
in Los Angeles, which makes the company largest shoe manufacturer 
on the West Coast. The structure covers 45,000 square feet and 
houses Aronov's home offices, show rooms, warehouses and shipping 


Aronov's Pasadena plant, gives the company some 300 cases per day 
at full production. Aronov himself, who developed the revolutionary 
California slip-lasted process, predicts that within five years western 
retailers will be purchasing at least three percent more of their 
inventory in their home area while orders from Eastern outlets will 
increase at the same pace. 





department. Capacity is 200 cases per day, which together with 


UP 8% OVER LAST YEAR 
Majority Will Be Marketed 
By Fall 

The number of cattle on feed in 11 
Corn Belt States on July 1 was fully 
eight percent greater than a year ago, 
the Department of Agriculture re- 
ports. The report added that total in- 
crease amounted to 190,000 head, in- 
dicating about 2,565,000 head are 
now on feed in these states. 

A breakdown of cattle on feed in 
the three most important Corn Belt 
States—lIllinois, lowa and Nebraska 
showed 1,667,000 head on feed as 
of July 1. This is an increase of 
nine percent from the three-state to- 
tal of a year ago this time. Feeders 
expect to market fully 73 percent of 
cattle on feed during the next three 
months. 

Compared with a year ago, 20% 
more cattle were on feed in Ohio, 4% 
more in Illinois, 5% more in Michi- 
gan, 15% more in Wisconsin, 4% 
more in Minnesota, 6% more in 


sale several times in recent months, 
was General Shoe Corp. of Nashville, 
Tenn. 

Talks with General Shoe Corp. 
were broken off last week by the Mil- 
ford Shoe Workers Association, bar- 
gaining agent and trustees of the 
plant, which reported that the wage 
scale offered by General had been 
turned down by Milford shoe work- 
ers. 

The union’s executive committee is 


reported on the lookout for another 
firm which will take over operations 
at the plant. 


Worst Shoe Store Attracts 
Best Sales 

The Worst Shoe Store, in Grand 
Rapids, Mich., reports it is doing as 
good a business as any. Harold J. 
Worst, owner of the family shoe store 
says “The name attracts more cus- 
tomers than it scares away.” 





—Famites Wolt Chemicals —— 


| PRODUCE HIGH GRADE LEATHER 





SYNEKTAN 0-230 
FAT LIQUOR L-90B 


For White Leather At Reasonable Cost 
White Leather In Sheep, Goat, Calf 


Or Sides 


White Tan In Combination With 


Chrome 


FUNGIZYME BATES 
AS — BS — CS 
Pancreatic bating salts of 
standard, controlled 
quality. 
SULPHONATED OILS 
(Various Bases) 


lowa, 10% more in Missouri, 17% 
more in South Dakota and 24% more 
in Nebraska. The number on feed 
in Kansas and Indiana said to be at 
the same level as last year. 


White Nubuck, White Suede 
White Bleached Chrome Stock MONOPOLE OIL 
White Extract Type Of Leather (For Finishing) 


Samples and information upon request. 


cites, RRR JACQUES WOLF on 


Carlstadt, N. J. 
Los Angeles, Calif. PaSSarc.m.o. 





Derman Sale Off Again 

Negotiations for the purchase of 
the closed-down Derman Shoe Co. 
plant in Milford, Mass., are off again. 

Latest would-be purchaser of the 
plant, which has been at the point of 
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Shoe company mergers again coming in for 
official attention. Government, particularly Anti-Trust 
Division of Justice Department and the Federal Trade Com- 
mission have eyed mergers from time to time, issued vague 
warnings, then dropped the subject. Now comes another 
look, possibly evoked by request originating from Boot and 
Shoe Workers Union, AFL. 


Now Attorney General Herbert Brownell, 
Jr., steps into picture. Brownell has announced crea- 
tion of new commission to institute sweeping study of anti- 
trust laws. Although shoe industry not mentioned specifi- 
cally, Brownell cited among fields of study “the problems re- 
lating to mergers under Section 7 of the Clayton Act, the 
impact of recent decisions on interlocking directorates . . .” 


Another aim of study is more exact defini- 
tion of what constitutes a monopoly. Committee it- 
self yet to be named although Brownell has tapped Assistant 
Atty. Gen. Stanley N. Barnes and Professor S. Chesterfield 
Oppenheim of University of Michigan Law School as co- 
chairmen. 


Committee will also study rule of reason, 
the Robinson-Patman Act, duplication of jurisdiction among 
Government agencies, patents and trademarks, labor union 
exemptions from anti-trust laws, trade associations and vol- 
untary agreements, and decisions resting on “conscious 
parallellism of action.” 


Whether anti-trust laws apply outside the 
U. S. is “high on priority list,” Brownell says. Also 
search for other methods of obtaining facts to support an 
anti-trust suit rather than filing of criminal action against a 
company. One last point is possibility of arranging for “ad- 
vance rulings” on the legality of proposed actions which 
touch upon anti-trust laws. 


Dollar sales of all retail shoe stores over the 
country showed decline in May. Monthly Retail Trade 
Report of Census Bureau reports sales of $145. million, down 
$4 million from April this year and $9 million from May 

ear ago. However, five-month total for 1953 listed at 

million against only $632 million in same period last 

year. And this year’s prices have been on par with year 

ago. Peak sales for year to date in March—$150 million— 
despite fact Easter fell in April. 


Sales of Group II stores—those having 11 or 
more stores in chain—listed at $57 million in May, equal to 
May last year but down $3 million from April 1953 peak of 
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$60 million. Curiously, this group is reported exactly equal 
for first five months with total of $247 million sales in both 
1952 and 1953 periods. Percentagewise, sales of all shoe 
stores in May 1953 were 3% below April 1953 and 6% be- 
low May a year ago. . 


National Hide Association reports alloca- 
tion of dollars to England for purchase of U. S. 
hides already a fact. Neither U. S. nor Britain will re- 
veal amount of dollars involved as yet. NHA says deal 
understood to be tied in with leather and leather products on 
quid pro quo basis. Further, British side upper and split 
leather tanners reported planning to use allocations but sole 
leather tanners have little interest in high U. S. sole prices. 


Argentina has re-opened hide exports to 
U.S. Some 1,000 Argentine hides shipped to U. S. in May, 
first since Nov. of last year. However, hide and kip exports 
from the Argentine totaled only 459,000 in May, a sharp 
drop from the 637,000 exported in April. A year ago in 
May, Argentina shipped out some 747,000 hides and skins. 


During period Jan. 1 through April 30, 
1953, Argentina exported 226,465 dry ox hides 
against 269,200 a year ago. This has been declining in 
past two years. Total of 2,295,911 salted ox hides shipped 
in period against 1,552,735 last year. Horsehides up to 
67,435 against 44,518 in first four months last year. Calf- 
skin exports at 428,563 against 327,999 last year at this time. 
However, calfskin shipments are far below years 1951 and 
before when 700,000 and up were exported in first four 
months. 


Largest receivers of Argentine hides and 
skins were Holland, Spain and Italy with other Euro- 
pean countries coming in for good share. U. S. received only 
1,000 salt ox hides. United Kingdom came in for good 
share of all. However, U. S. led all other countries by far 
in quebracho exports from Argentine. Of 58,482 tons shipped 
from Argentina during Jan.-April period, U. S. took 30,051 
tons. 


In all of 1952, U. S. received from Argentina a 
total of $6,289,728 worth of raw hides and skins, $255,179 
worth of leather, and $23,990,821 worth of vegetable dyeing 
and tanning materials. Unless situation changes radically, 
1953 value of hides and skins imported from Argentina will 
be well below 1952 figures. 
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lacks for Bags 


The bag leather in these handbags has been dyed to a rich, 
deep black. The Du Pont Dyes that were selected are uniform 
and level-dyeing. They helped produce leathers that are full 
in shade, with a sales-inviting appearance. 


Du Pont Dyes for leather have excellent exhausting 


DEVELOPED BLACKS FOR 
DYEING BAG LEATHER... 


qualities and excellent affinity for leather, minimizing water 
spotting and wet bleeding. Du Pont Dyes will give your 
leather goods long-lasting color performance that is sure to 
bring customer satisfaction. Du Pont Leather Diazo Black H 
You will find that Du Pont Dyes...and Du Pont s tech- oe ee 
nical service staff... can help vou solve any coloring problem 
you might have. Write E. 1. du Pont de Nemours & Co, BHSW Conc.. shaded with either 
(Ine.), Dves and Chemicals Division, Wilmington 98, Del. 


OM 2 Ga Vy 


BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 


Diazo Blue BR Cone. 125%, or 


Diazo Green 2GL Conc. 200%. 
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Tis astonishing new reinforcing 
material is indispensable to manufacturers 
of shoes designed with Cut-outs, V-Vamps, 
Strippings, Straps, etc. 

Available in Black, White, Grey, Fawn 
and Natural. Rolls or shoe-folded 8 x 8 
. .40” width. . 1-2-3 ply. 

Ideal for combining with SWA-ZON, 
Fabrics, Quarterlinings. It is also used in 
triple combined backing. 
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Tear resistant 
Stronger than you need 
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HARVARD COATED 
PRODUCTS COMPANY 


112 NORFOLK AVENUE 
ROXBURY, MASS. 
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Combine High Style 
and Comfort 
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A new development by HARVARD. 
Hlere we have fashionwise comfort for all types of shoes. 
Naw being adopted by more and more makers of conventional 
THE FOAM RUBBER type featwenr, 

Sap e : Cushions the foot and conforms to the regular size of the 
IS COMBINED TO : é ; P - 

E . a shoe. No extra manufacturing operations required — no 
KIDKO LEATHERBASE need for extra patterns or dies to insure proper fit — it 
SOCK LINING OR SHEETINGS works like your regular sock lining. 


HARVARD COATED PRODUCTS CO., Inc. 


112 NORFOLK AVENUE ROXBURY, MASS. 


REPRESENTATIVES 


ARTHUR V. EPSTEIN VICTOR SHORT HAROLD FINEN 
1133 Broadway Windsor Road 834 Reedy Street J. B. ROBERSTON 
New York, N. Y. Kirkwood, N. Y. Cincinnati, O. Cuthbert’s Bidgs. 
12 Plein St. 
JOHN H. MAHLER ALLEN SHACKELFORD SHOE FACTORY SUPPLIES Capetowa® So. Africa 
505 Thomas Bldg. 5906 No. Bay Ridge 1200 So. Grand Bivd. 
Dallas, Texas Milwaukee 11, Wisc. St. Louis 4, Mo. 
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-Stylescope- 
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Is men's shoe styling in a rut? It's a controversial issue, 
but getting a lot of attention. A quick look at the cold 
figures does suggest that men's business has been slogged 
down over several years. The outlook isn't bright — not 
unless some important changes come into the picture. 


Since end of World War Il men's shoe output has been 
consistently around 100 million pairs a year. Exclude mili- 
tary shoe output and the figure hovers between 90 and 95 
million pair. Exclude work, athletic and other non-dress 
types, and the figure dips pretty low for dress shoe types. 
In fact, men's dress shoe output and sales today are about 
the same as 20-30 years ago — but per capita sales are 
lower. 


Most of the qualified observers say the chief reason can 
be summed up in a phrase, “monotony of style." Except- 
ing for summer shoes, this appears to be true. Monotony 
of textures, patterns, basic types, ‘materials, colors, lasts, 
etc. Certainly no lack of creative talent in designing — 
but seems to be lack of promotional courage, creative 
daring, merchandising initiative. Those are the qualified 
opinions. 


Make a comparison of today's men’s dress shoes and 
those of 10-20 years ago. Basic types, for example. The 
oxford represents perhaps 90-95 percent of shoes made 
and sold. In patterns you get a choice of wing tip, straight 
tip or-U tip. Vamp and quarter treatments are fairly stand- 
ardized, with mild variations (perfs, pinking, etc.). Colors: 
dominantly the brown family, some black, and a tiny per- 
centage of others, mostly blue. 


Is the big obstacle the “inborn male conservatism"? 
That's been opinion of many men's shoe producers. But 
now many of them being surprised to find that male not 
as conservative as believed. 


Take colors, for example. And summer footwear—an 
example illustrating that men will go off the beaten track 
en masse. The colorful rubber-canvas footwear . . . men 
wearing powder blue, Kelly green, red, yellow. Same in 
slacks, sport jackets, sport shirts—even dress shirts. Surely 
it all suggests male is not the conservative creature so long 
presumed to be. 


Color in men's dress footwear a real paradox. Shoe style 
promotion concentrates on brown, and some black—the 
two together comprising about 97% of all non-summer 
dress shoes. But consider this. Men's leading color in ap- 
parel is blue—in suits, overcoats, neckwear, shirts (next to 
white), sox, etc. Well-dressed male would never consider 
wearing tan shirt or brown tie with blue suit. Yet he does 
wear brown shoes with blue suit or coat. Why? No other 
choice except black—and biack considered drab or formal 
by many men. 
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Industry talks color harmony in clothing but doesn't follow 
through. Brown shoes-blue suit combination in poor color 
taste. Why not promotion of dark blue smooth leather 
shoes? (blue suedes good but have limitations.) Could 
join brown and black as basic color in men's shoes, Backed 
by promotions could become established . . . would then 
add another pair to basic wardrobe. Seems like a natural. 
But won't work unless strongly promoted—as men's sum- 
mer footwear has been promoted . . . or slipons. 


Men's second color choice in clothing is grey. Black in 
dress shoes is a natural go-with color... yet a little on 
the drab and monotonous side. How about a dark gun 
metal grey shoe in smooth leather? bmpractical? Five 
years ago the same thing might have been said about red, 
yellow or green footwear for men. 


Let's get to basic shoe types. The oxford, of course, the 
runaway shoe for dress. Loafer-types and mocs for non- 
dress purposes. Only lately do we see the entry of other 
basic dress types, primarily the slipons. But compare with 
the women's field where there is dress-shoe choice of vari- 
ous basics: pump, sandal, oxford, strap, flattie, etc. Variety 
of choice stimulates appeal, hence sales and consumption. 


Can "new" basic types be introduced in men's field? 
Why not? Look at slipons. They've made real inroads in 
past few years... will likely grow, become a ‘new’ basic. 
For summer wear the ‘ventilated’ shoe . . . first the per- 
forated vamp, then the woven types, now mesh. But all 
on a new" basic theme: ventilation for warm-weather 
shoes. 


Patterns offer another opportunity. Certainly the same 
creative and designing talent found in women's wravk . 
applicable to men's. We by no means suggest such " 
tremes'’ for men .. . but the principle of greater viel 
in patterns does apply. 


Final answer——and opportunity—may lie with coopera- 
tion action by men's dress shoe industry. A real study of 
the problem by a selected committee. Cooperative plan- 
ning, cooperative action. Creation of new ideas, then test- 
marketed in one or two selected cities, backed by strong 
promotions in the test areas. Dud ideas tossed aside... 
but those successful in test areas then launched nationally. 
One thing is sure: the status quo in men's shoe business 
means continued standstill. Cooperative action after co- 
operative planning might prove a real stimulant. 


“Kesabs Martane 
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NO SALES TAX FOR 
PENNSYLVANIA SHOES 


Win Last Minute Exemption 
From Governor 

A general one percent sales tax, 
with shoes winning a last-minute ex- 
emption, was signed into law on July 
13 by Gov. John S. Fine of Pennsyl- 
vania. 

Luggage, however, and generally 
all the so-called “luxury” items will 
be subject to the levy when the law 
goes into effect on Sept. 1. 

Shoes, along with clothing and 
food, were exempted under a last- 
minute amendment to the measure. 

The exemption for clothing and 
shoes, added just before the House 
passed the bill by a vote of 106 to 
96 (the levy won approval in the 
Senate by a vote of 32 to 18), read: 
“Sale of clothing and shoes but not 
jewelry or any other object not worn 
primarily to cover the human body 
against nakedness or cold.” 

Luggage and luxury items, along 
with such other items as automobiles, 
furniture, toys, jewelry, candy and 
cigars, will be subject to the sales tax 
on tangible property costing 11 cents 
or more on retail sales, but wholesale 
purchases are exempt. 


Known as the “Consumer Sales 
Tax Act,” the levy is expected to yield 
$125 million for the current bien- 
nium. Revenue from the sales levy, 
a temporary impost that will expire 
in two years unless re-enacted by the 
1955 General Assembly, will be ear- 
marked for education. 


Purchaser Pays 


The tax is to be paid by the pur- 
chaser, with the retailer simply charg- 
ing the regular price, plus the tax. 
Merchandise bought on the instal- 
ment plan will be subject to the full 
tax at the time of purchase. 

The measure provides a three per- 
cent commission on tax returns to 
compensate for extra bookkeeping. 
Retailers will be required to file 
monthly returns with the Revenue De- 
partment on their sales, except in 
cases where monthly returns show tax 
collections of less than $10, with the 
retailer then allowed to file on a 
quarterly basis. 

Advertisements stating that the re- 
tailer is absorbing the tax will be 
illegal. The regular price, plus the 
tax, is to be listed in ads. Violations 
of the law would be subject to a 
$1,000 fine or a year in jail. 
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MOSCOW GOES MODERN 


The Soviet newspaper Evening 
Moscow recently carried an ad for 
the first time in its history—indi- 
cation that Russia is either trying 
to emulate Western selling tech- 
niques or is having trouble selling 
Russian consumers. 

The ad was a half page display 
featuring a sale of outmoded 
goods. Trade reports say that an 
increase in Soviet production coup- 
led with a rising fashion conscious- 
ness among Muscovites has made 
it necessary to advertise in order 
to persuade Russian consumers to 
buy outmoded shoes and other 
clothing. 

The Evening Moscow ad listed 
71 stores where sales were in prog- 
ress. The sales were started by the 
trade ministry without advertising 
but buyers were slow to show in- 
terest until prices were reduced by 
50 percent and the goods adver- 
tised. 














MILITARY 
BIDS AND AWARDS 





UPHOLSTERY LEATHER 


Four manufacturers submitted low 
bids for four upholstery leather items 
opened under ASTAPA invitation 


TAP-30-352-53-762. 
Goodall Fabrics, Inc., N.Y.C., was 
low on items la and lb — 1,500 


yds. synthetic, resin-coated artificial 
upholstery leather for Philadelphia 
and Oakland, offering all at 1.3475 
and 1.42; 20 days acceptance, net. 

A. L. Gebhardt Co., Milwaukee, 
Wisc., was low on item 2—1,100 sq. 
ft. of chrome-tanned cattlehide leather 
for Philadelphia; Gebhardt offered 
all at .495; 20 days acceptance, net. 

Lackawanna Leather Co., Hacketts- 
town, N. J., was low on items 3a and 
3b, 3,340 sq. ft. of full top-grain, 
black upholstery leather for Phila- 
delphia and Oakland. Lackawanna 
offered the total quantity at .669; 
60 days acceptance, 3% in 30 days. 

There was only one bid on items 
4a and 4b — 250 yd. of artificial 
upholstery leather for Philadelphia 
and Oakland, gray color, synthetic 
resin coated. Weymouth Art Leather 
Co., Inc., South Braintree, Mass., 
offered the total quantity at 1.21 and 
1.27; 60 days acceptance, net. There 
were 9 other bidders. 
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LEATHER MARKETS GENERALLY SLOW 
AS NEW BUSINESS RESUMES 


Big News Of Week Is Reductions In Calf And Kip 
Leather Prices 


Nothing doing in sole leathers. In- 
terest picking up slowly in other 
selections. More activity expected 
shortly. 


Sole Same 

“No change, no business,” is the 
way Boston sole leather tanners sum 
up situation this week. Buyers show 
little interest as factories re-open 
after summer vacation. Tanners are 
cautiously optimistic about prospects 
although few are willing to venture a 
guess on when sales will pick up 
again. 

Prices remain unchanged despite 
strength of hides. Bends 10 iron and 
up generally held at 53c and below. 
The 9/10 irons remain at 56-55¢ and 
below with buyers emphasizing the 
below. Medium bends at 8/9 irons 
listed at 65-63c and down. Lights 
find little interest above 70c, empha- 
sis on 69e. 

Sole leather tanners of Philadel- 
phia say there is still very little de- 
mand for any sole leathers they have 
to offer. Prices unchanged with no 
change in quotations anticipated un- 
less an unexpected situation develops 
in the market. 


Sole Offal Holds 


New business still at low level but 
expected soon. Supplies of bellies 
far from plentiful and steadiness of 
rawstock market forces offal tanners 


and dealers to keep prices at recent 
levels. This is true along the line al- 
though there is not enough buying to 
establish any new price trend. 
Bellies generally most wanted at 
29¢ and below. Heavy cows and steer 
bellies listed to 30c. Double rough 
shoulders slow; tannery run heavy at 
51-48c, mediums at 52c, lights at 55c. 
Light single shoulders slack in low 
40’s. Heads and shanks undefined. 


Sheep Quiet 

Outside of the garment sheep tan- 
ners, most sheep tanners in Boston 
report a quiet week on new orders. 
Many say their shoe manufacturer 
customers won't re-open until July 20, 
expect salcs to pick up then. Pickled 
skin situat'on tight and high—many 
tanners say they can’t afford more 
rawstock at these prices. 

Russet linings sell in a range of 20- 
32c with interest at 21-27c and best 
volume at 23-24c. Boot linings held 
at 26-27c. Colored vegetable linings 
bring 27c for practically all colors. 
Chrome linings 31-30c and down. 

Garment suede limited in supply: 
best grades bring 40c and down: vol- 
ume at 38-36-34c. Garment grain 
finds new call again at 34c and below. 

Calf Draggy 
Despite new reductions last week 


(beginning about Friday, July 10). 
on calf leather prices, tanners report 
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Prices and Trends of Leather Packing and 


YEAR 1952 
HIGH 


$5-1.10 


KIND OF LEATHER THIS MONTH 

= WEEK AGO AGO 
CALF (Men’s HM) ........ 80-1.10 85-1.15 70-97 
CALF (Women’s) 70-93 75-99 67-85 80-1.03 
CALF SUEDE 70-1.05 75-1.10 80-90 85-1.10 
KID (Black Glazed) ; 75-90 75-90 75-90 75-90 
KID SUEDE 80-96 80-96 80-92 80-96 
PATENT (Extreme) 55-60 55-60 38-45 56-60 
SHEEP (Russet Linings) a 20-32 18-32 17-28 18-32 
KIPS (Combination) — 54-61 60-64 48-56 56-60 
EXTREMES (Combination) ............ 51-54 51-55 46-52 54-56 
WORK ELK (Corrected) : 39-43 39-43 35-45 38-46 
SOLE (Light Bends) 65-69 68-72 65-70 65-70 
BELLIES se ' Ms 27-30 27-29 25-26 26-27 
SHOULDERS (Dble. Xgh.) 51-55 52-56 50-55 50-55 
SPLITS (Lt. Suede) .. : 33-39 33-39 30-38 35-39 
SPLITS (Finished Linings) pars 18-22 18-22 18-20 24-26 
SPLITS (Gussets) ........... 16-17 16-17 16-18 18-20 
WELTING (% x %) 8 8 8 & 
LIGHT NATIVE COWS 18-1812 19-19% 17-18 171-18 

All prices quoted are the range on best selection of standard tannages using quality 

rawstock, 
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little interest from shoe manufactur- 
ers. Most tanners reduced women’s 
weight smooth calf another 2c and 
men’s weight another 5c. In general, 
both have been cut a total of 10c since 
calfskin drop began three weeks ago. 
Still buyers are conspicuously absent. 

Top grades still reported all the 
way up to $1.14 but regular good 
grades rarely exceed $1.08 in men’s 
weights. Volume grade generally at 
93c but little interest even at this 
level. Same is true of women’s weights 
which bring up to 93c but little doing 
above 88c and volume grade moves 
slowly at 73c and down. Suede quiet 
from $1.10 down to 68c. 


Sides Slow 


Not much doing in side leather 
markets as shoe factories re-open. 
Leather buyers appear to have enough 
leather for the moment; prefer to sit 
out market temporarily, await new 
developments. Result is tanners are 
holding to price lists although many 
will talk business. 

Smooth combination-tanned ex- 
tremes listed at 55c and down for 
HM weights, mediums 54c and below, 
generally to 46c. Larger spreads at 
51-43c for HM’s, a cent less for M 
weights, Vegetable-tanned extremes 
53-5le and below, larger spreads 47- 
45c and down. Work shoe retan 45- 
41c, work shoe elk 43-39c. 

Combination-tanned corrected kips 
around 6le and down for HM’s; not 
too steady. M weights a cent less. 
Chrome-tanned kip sides around same 
price ranges. More interest in all 
kips at low 50’s. 


Splits Draggy 


Nothing much doing in Boston 
splits market, according to tanners. 

Re-opening of factories has not 
touched off new buying as yet. Prices 
as before: women’s weight suede 
splits do best at 37-33c; men’s 
weights 42-38c. Colors 2c above this. 
Lining splits 22-18c. Gussets 16-14c 
for naturals, 17-15 for black. 

Flexible innersole splits 40-35c for 
H weights, 33-28c for H weights, 30- 
25c for M weights. Naturals still 27- 
2lc for HM’s, 37-30c for H weights, 
24-19¢ for M weights. 


Glove Better 


Reports from the glove industry a 
little more encouraging. Some fair 
sized orders placed for ladies’ gloves 
and the trade is optimistic. 

Pigskins in fairly good demand. 
The number ones are shipped abroad 
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at prices ranging from $1.00 to $1.10. 
The next five grades are bunched into 
a table run that brings from 55c to 
60c. The low ends are readily moved 
to makers of leather palm gloves at 
prices that vary with the quality of 
the batch. 

Cabrettas still in slow demand. 
The best moving grades from 40c 
down. 

Cheap leathers active especially in 
the men’s weights. Sudans bring 
from 33c to 40c. Best prices ob- 
tained for high color garment grains. 
Iranians are still active with prices 
edging up. Dealers feel that number 
ones will have to bring 28c. 

Grey suedes quiet. About 38c and 
32c seem to be the going prices. 


Kid Slack 


Kid leather tanners of Philadelphia 
report there just isn’t much business 
around. Shutdown of the various 
shoe and leather factories has af- 
fected business, although actually the 
kid industry seems to be feeling the 
effects of vacations a little later than 
the rest of the leather industry. 

Little demand for glazed, and prac- 
tically nothing at all doing with the 
other leathers offered by kid leather 
tanners—slipper, crushed or satin 
mats. 

Prices unchanged. Little interest 
in rawskins right now but after re- 
sumption of buying, tanners expect 
prices will be firm. 


Average Kid Leather Prices 


Suede 32c-96c 
Linings 25c-55c 
Crushed 35c-75c 
Glazed 25c-$1.00 
Satin Mats 69c-98c 
Slipper 25c-60c 


Belting Still Slow 


Belting leather tanners of Philadel- 
phia say business has not snapped 
out of the doldrums as yet. 

Curriers also finding that business 
is very quiet. They say that they 
don’t anticipate much business until 
late July. 


Work Glove Slow 


Following recent volume business, 
market for work glove leather rather 
quiet. Prices, however, continue 
firm. 

Many producers of top quality fin- 
ished splits are well sold up at latest 
trading levels and not pressing for 
new business at this time. 


July 18, 1953 





Although a cent higher has been 
talked in some selling quarters, noth- 
ing of significance reported sold at 
better than last prices established by 
sizable sales, LM weight bringing 
l7c for No. 1 grade, 16c for No. 2 
grade and 15c for No. 3 grade. M 
weight alone quoted at 18c for No. 
1 grade, 17e for No. 2 grade and 16c 
for No. 3 grade. 


Garment Holds Up 


Market for garment leathers an out- 
standing feature among leather mar- 
kets in the past several weeks. Even 
during recent holiday and vacation 
periods, demand held up well and 
some additional business done al- 
though volume of new bookings re- 
stricted in many instances due to lim- 
ited available supplies. Many pro- 
ducers well sold up and ahead into 
production and will be busy in com- 
ing weeks delivering footage on old 
orders previously booked. 

Sheepskin garment leather firm, 
particularly suede which is quoted as 
high as 40c and down for choice tan- 
nages, but mostly 36-38 for top 
grades and at average prices of 32- 
34c for volume lots. Average price 
basis on grain finish continues around 
30c but top grades bring 34c¢ and 
down. 

According to some sources, good 
tannages of horsehide garment leather 
are difficult to obtain at 44c and 
down as market is kept pretty well 
sold up. 


Bag, Case & Strap Dull 

Seasonal dullness has prevailed in 
market for bag, case and strap leath- 
ers. Occasional orders here and there 
but volume business lacking at this 
time. 

Case leather considered steady, 2- 
2% ounce remaining around 41-42c 
and 3-314 ounce at 4A. 45c. Grade A 
russet strap leather holding un- 


changec. — > ounce at 53c, 5/6 ounce 
at 55c, 6/7 once at 57c, 7/8 ounce 
at 59c, 8/9 ounce at 6le, 9/10 ounce 
at 64c and 10/11 ounce at 67c. Grade 
B sells for 3c less and Grade C about 
Se under the above prices. 

Glazed finish commands 2c more 
and colors 3c additional over russet 
prices. 


Tanning Materials Slow 


Both East African and South Afri- 
can Wattle extract now quoted at 
same price with same tannin content. 
Tanning materials market seasonally 
slow -— quotations generally un- 
changed. 


Raw Tanning Materials 


Divi Divi, Dom., 48% basis shp’t, bag. . . $72.00 
Wattle bark, ton ....‘‘Fair Average’’ $100.00 
‘*Merchantable’’ $ 97.50 


Sumac, 28% leaf ..... adden ‘ —— 


Myrobalans, J. 1's Bombay ......... “$46.00 
BORGES. ccccsccssvcgceaeneeecesenes 
Genuines 
Crushed 42-44% 

Valonia Cups, 30-32% guaranteed ..... 

Valonia Beards, 40-42% guaranteed .... 

Mangrove Bark, 30% So. Am. ....$58.00-59.00 

Mangrove Bark, 38% E. African ......$76.00 


Tanning Extracts* 


Chestnut Extract, Liquid (basis 
256% tannin), f.o.b. plant 
Tank CAPB 0... cece cece cc erersecnces 
Barrels, c.1. 
Barrels, l.c.1. os . 
Chestnut Extract, Poweines (basis 
60% tannin), f.0.b. nee 
Bags, c.i. joctaw iy a 
eens LAO. cca ack puatcr ces Sa 
Cutch, solid Borneo, 55% teeta voessoe On 
Hemlock Extract, 25% tannin, tk. cars 
f.o.b. works 
bbis. c.l. 6000 cee ee 
Oak bark extract, 25% tannin, Ib. 
bbls. 6%-6%, tks. 
Quebracho Extract: 
Solid, ord., basis 63% tannin, c.l. .11 31/64 
Solid clar., basis 64% tannin, c.l. .12 3/16 
Wattle extract, solid, c.l., East African 
60% tannin ........ rataeoeeesece | sae 
Wattle extract, solid, c.1., South African 
Se ee ne are ee re 











REPUTE 





re sy sain stz “ wee 


CASUAL LEATHERS . 
: he @ grain, dyed through feather, 


grain, neutral back, quality leather. 
OF © BRIERPROOF,* a reverse side leather in men’s and 
@ women’s weights, i in seasonal colors. 
*Copyright pending. 


_ HEBB LEATHER CO., we, sotaweues 


PER AE 


GYPSY,* a mellow, full 


GLUVHIDE,* a full 
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Powdered super spruce, ae ¢.1. 

05%; Led. ... cies SE 
Spruce extract, tks., ‘£.0.b. wks. akue? ee 
Myrobalan extract, solid, 55% tannin.. .07% 
Myrobalan extract, powdered, 60% tan- 

nin 10 
Valonia extract, powdered, 63% tannin .09% 
Quebracho Extract, Powdered, Swedish 

spray dried, 76-78% tannin 16% 
Wattle Extract, Powdered, Swedish, 

73% tannin 15% 
Powdered Spruce, spray dried, Swedish .04 
Myrobalan. Swedish, Powdered 68-70% .11% 
Oakwood, Swedish, solid, 60-62% .... .11% 
Oakwood, Swedish, powdered, 64-66% .12 
Larchbark, Swedish, solid, 54-56% .. .11% 
Larchbark, powdered, Swedish spray- 

dried, 58-60% .... ere 


Tanners’ Oils 


Cod Ol], Nfid., loose basis, gal. .... .90-.95 
Cod, sulphonated, pure 25% moisture .13-.13% 
Cod, sulphonated, 25% added mineral .12 
Cod, sulphonated, 50% added mineral .10% 
Castor oil, No. 1 C.P. drs. l.c.l. ... 26 
Sulphonated castor oil, 75% 
Linseed oil, tks., f.o0.b. Minn 

drums ... ; 
Neatsfoot, 20° C.T. 
Neatsfoot, 30° C.T. ......ce00. 
Neatsfoot, prime drums, c.1 

l.c.l. ‘ , 
Neatsfoot, sulphonated, 15% 
Olive, denatured, drs. gal. 
Waterless Moelion .. ay 
Artificial Moellon, 25% ‘moisture 
Chamois Moellon, 25% moisture .. 
Common degras .. a a es 
Neutral degras eae 
Sulphonated Tallow, 15% 
Sulphonated Tallow, 50% 
Sponging re 
Split Oil . a 
Sulphonated sperm, 25% moisture es 
Petroleum Oils, 200 seconds visc., tks., 


NE ae are ea ees Se ee 
ee Oils, 150 seconds visc., Tks., 


ventions — 100 seconds Visc., tks., 
COB : os ee esnpedend 


*Imported Extracts are plus duty. 





MOCCASIN 
COWHIDE 


at its colorful best 


Fashionably Soft for comfort. Most 
Adaptable to laced moccasins 
and casuals . . . finest full grain 
you've ever seen! 

SHOE SPLITS: Grain finished for 
mellow chrome uppers . . . Retan 
for soles... 

GLOVE SPLITS: Complete price 
range .. .Quality always uni- 
formly high. 


Write for swatches today! 


LOS ANGELES 
TANNING CO. 


4101 Whiteside Street 
Los Angeles 63, California 




















PACKER HIDES CONTINUE ACTIVE 
BUT PRICES ARE MIXED 


Calf And Kip Ease Again As Prices Are Reduced 
From 21-5c¢ 


Packer Hides Wanted 

Active trading continues at brisk 
pace in the big packer hide market. 
Prices, however, showed a mixed un- 
dertone. 

Considerable business done in light 
native cows on a lower basis, packers 
early this week selling around 12,000 
which seemed to establish the mar- 
ket in a range of 18-181 as to pro- 
ductions, average weights and ship- 
ping points. Light native steers eased 
to the 17c level late last week and 
seemed to be holding barely steady 
on that basis in limited trading. The 
same could be said for extreme light 
native steers which sold at 201c for 
current kill and as low as 181/c for 
May takeoff. 

Following their free selling policy, 
packers have even sold ahead into 
kill on some selections at a number 
of points. Buyers reached a half cent 
at a number of points to obtain sev- 
eral cars at 15Yc. 


While butt branded steers sold 
steady at 13c, an advance of a half 
cent was paid for Colorado steers 
which brought 1244c on a good vol- 
ume of buying, some of which was 
touched off by exchange operators 
who were able to hedge on an ad- 
vancing futures market early in the 
week, 

Heavy Texas steers moved at 13c 
along with other branded steers in 
mixed packs sold Tuesday at the go- 
ing prices. Heavy native cows held 
surprisingly steady on sales at 18%c 
for northerns and at 1714c for some 
river points such as Omahas. How- 
ever, more river heavy cows still 
available at 1744c and buyers in 
many instances continued to offer a 
half cent less. 

Branded cows held steady, 20,000 
selling in the forepart of the week at 
unchanged prices of 151c for north- 
erns and l6c for lighter average 
weight southwesterns. 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 











Close Close High Low Net 
July 16 July 9 For Week For Week Change 
October .................... 17.45T 16.68D 17.45 16.68 +77 
MIND iss, Sein tivinscsasictrscascisy > MOD 16.02T 16.50 16.00 +41 
Eo NESSES, Aa TTR IE 15.93B 15.60B 16.05 15.65 +33 
SD i Wicishooanss sinaeide piabcpawiinet tenses 15.55B 15.30T 15.60 15.30 +25 
October ........ Gisaes adh oAskeuca ae Oe 15.00B 15.32 15.06 +18 
January ........ 14.86N pe 14.75 14.74 ; 
Total Sales: 392 lots 
_ HIDE AND SKIN QUOTATIONS 
Present Week Ago Month Ago Year Ago 
Hw a steers ........ il cs +i 15 15 
it native steers .......... “17% 18 18 
Ex. light native steers .. 1912-2012 20% 21 21 
Heavy native cows .......... 17. -18% 17-18% 18 -19 16% 
Light native cows ........ 18 -18% 184-1914 19-19% 17 -18 
Heavy Texas steers ........ 13 13 14 13% 
But branded steers .... ... 13 13 1a 134% 
Light Texas steers ...... 15 -15% 15% 16 17 
Ex. light Texas steers . .. 18, 18 19 18'44n 
Colorado steers .............. 12% 12 12% 12% 
Branded cows .................. 154-16 154-16 16-16%, 15-15% 
Native Bulls .................... 10 -10% 10 -10% 1144-12 10 -10% 
Branded Bulls ........... .. 9 -9% 9 -9% 1014-11 9 -9% 
Packer calfskins ........... 47 4%-50 50 +574 55-65 3214-45 
Packer kipskins ............. 25-31 30-35 35-42 30 -40 


NOTE: Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 
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Independents Sold Up 


Larger midwestern independent 
packers have been selling between 
10,000 and 20,000 hides each week 
for the past several weeks, thereby 
maintaining a well sold up position at 
the going market prices. 

This week, a large lowa packer led 
off the selling, trading involving 
800/1,000 light native steers at 17c 
and 1,000 Ottumwa light cows at 
18c. Same packer also sold 1,400 
butts at 13c and 1,900 Colorados at 
124%4c. The Minnesota packer also 
resumed selling, moving 600 Colo- 
rados at 124%4c and was expected to 
continue selling hides according to 
usual custom late in the week. Pack- 
ers’ Ass’n. credited with selling 1,400 
heavy native steers at 151c. 

On the west coast, independent 
packers reported bids of 104c on 
some 70 lb. avg. branded steers. Some 
30-70 lb. west coast small packer 
steers and cows averaging 55-56 lbs. 
reported obtainable, however, around 
12-12Mc flat fob. for May-June take- 
off. 


Small Packers Ease 


Southwestern light hides have eased 
about a cent from previously paid 
levels. Some Texas small packers 
averaging around 43 lbs. have been 
sold down to 16-1614c flat fob. ship- 
ping points and more could be bought 
at these levels but bids named by 
buyers seem to be in a range of 15- 
15\4c for new business. 

Midwestern small packers averag- 
ing 40-41 lbs. and 42-44 lbs. avg. as 
well have been offered down to 16c 
flat fob. last paid. Here too buyers’ 
ideas are a half cent to a cent off. On 
midwestern 48-50 Ibs. avg. small 
packers offered at 151c selected, best 
bids at 15c. Some business material- 
ized in 50-52 lbs. avg. and also 52-54 
lbs. avg. productions at 141c selected 
fob. midwestern shipping points, 
these prices considered about a half 
cent off from last week. 


Country Hides Mixed 


Some business in slightly lighter 
avg. locker-butcher hides, one car of 
48-50 Ibs. avg. bringing 13c flat 
trimmed feb. shipping point but it 
was noted that some 42-43 lbs. avg. 
locker-butchers offered at 13¥%c this 
week had no takers. 

Last sale of 50-52 lbs. avg. locker- 
butchers was at 12'4c and it was in- 
timated some sellers would consider 
additional business on that basis but 
demand rather thin, buyers talking 
around 12c. Mixed lots of 50-52 lbs. 
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avg. country hides obtainable at 12c 
flat trimmed fob. but here too buyers 
inclined to talk a half cent less. Ren- 
derer hides alone averaging 48-50 
lbs. considered around 11-11 M%c. 

Glue hides nominal at 9¥%4c and 
country bulls around 7c for carlots, 
fob. shipping points. 


Calf & Kip Decline 


Both calf and kip prices eased to 
lower levels. One big packer last 
Friday sold 12,500 Wisconsin all- 
weight calf at 50c for heavy and 
47\oc for light, down 2%c. Other 
business involved 4,000 Chicago 
heavy calf at 50c, off 6c and 4,000 St. 
Louis heavy at 47!c, down 5c. River 
a!lweights offered at 50c. 

Trading in northern kip totaling 
about 8,500 by three of the packers 
at 5c decline or 3le while 5,500 
southern kip and overweights sold at 
30-25c. More southerns reported ob- 
tainable on the new basis. 

Packer slunks nominal and some 
price adjustment downward expected 
in view of declines in calf and kip. 
Regulars sold at $2.30 in last trading 
around the end of May while large 
hairless quoted around 80c nominal. 

Small packer calf more or less 
nominal around 40c¢ for allweights 
while kip still quotable at 25c. Coun- 
try allweight calf quoted at 23c and 
kip about 20-2lc for carlots. 


Horsehides Limited 

Interest from tanners at recent 
trading levels decidedly limited as 
far as whole hides have been con- 
firmed. Northern slaughterer whole 
hides quoted at $12.50-13.00 un- 
trimmed and $1.00 less trimmed, fob. 
shipping points. 

On cut stock, difficult to interest 
tanners in regular northern fronts at 
above $8.00-8.50 and butts harder to 
move at above $4.00-4.25 for 22” 
and up. 


Sheep Pelts Firmer 

Latest prices range $2.25 to $2.55 
as to sellers and quality; No. 2s 
ranged $1.70-1.80 and No. 3s sold 
mostly at $1.10, considered steady. 

Packer western lamb pelts holding 
in a range of $3.20-3.30 per cwt. live- 
weight basis; some business reported 
this week at $3.25. Full wool dry 
pelts last sold at 29-30c fob. but some 
operators consider the inside price 
nearer the market as certain buyers 
inclined to talk down to 28c. 

Pickled skins steady, sales passing 
mostly at $17.50 per dozen for clear 
lambs although one producer re- 
ported selling a car of current pro- 
duction pickled lambs late in the pre- 
ceding week at $17.00 per dozen. 
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Dry Sheepskins Slow 

At the |asi Australian wool sheep 
auctions, Syduey reported 38,000 
skins offered and lambs were one to 
three pence and all others par to two 
pence Australian currency dearer 
while at Melbourne, 18,000 skins were 
offered and generally unchanged on 
last quotes. Cables from the Argen- 
tine stated that the Government has 
extended until Sept. 30th the 8% dis- 
count on export shipments of wool, 
wooled sheepskins and pickled skins. 

Too early for the new season 
Addis-ababa slaughterers’ skins al- 


though an offering received of 180/ 
190-Ibs. at $14 per dozen c&f. Sales 
the end of last season were at $13- 
13.50. Cape glovers continue too high 
for this market and have been selling 
to Europe. 


Pickled Skins Hold 

On a tender of 2,500 dozen “Wal- 
lacetown” New Zealand lambs, same 
sold at 108 shillings 2 pence. North 
Island sheep held at 139 shillings 6 
pence with 135 shillings refused from 
Europe. Several thousand dozen 
Turkish skins sold “Kivircik” sheep, 





het Stronger, Cleaner Leathers 
With these HOOKER Sharpeners 


Hooker Sharpeners give you precise control of the alkalinity and 
sulfidity of unhairing solutions. This means better yields of uni- 
form high quality leather, plus savings on beamshop operations. 


SODIUM SULFIDE—No,S 


78.1 
100°C 


Light buff colored solid in flake form. 
Rapidly soluble in water; slightly 
soluble in alcohol; insoluble in ether. 
Also available in solid form. 
ANALYSIS 
rie 


NaCl. .... ; Max. 
Other Na Salts Yo Max. 


Cu, Ni, Cr, Mn, Pb... 1 ppm Max. 
Water of crystallization 35% Min. 


SHIPPING CONTAINERS 
Steel drums... . 90 and 350 Ibs. net 


SODIUM SULFHYDRATE—NaSH 
(sodium hydrosulfide) 


Mol. Wt i 
| eae I a ER aE eal dls 2 Mik! 55°C 


Light lemon colored solid in flake 
form. Completely and rapidly sohu- 
ble in water, alcohol and ether. 


ANALYSIS 

70 to 72% 

2.5% Max. 

’ 0.8% Max. 
Na,SO; and NaHCO,. 0.4% Max. 
r : .. 5 ppm Max, 
Cu, Ni, Cr, Mn, Pb... 1 ppm Max. 
Water of crystallization 28 to 26% 


SHIPPING CONTAINERS 


Lacquer-lined 
steel drums... . 90 and 350 Ibs. net 


Hooker is known ag a dependable supplier of Caustic Soda, 
Sodium Sulfide and Sodium Sulfhydrate for tanners. Por a 
detailed discussion of the use of these Hooker Chemicals in the 
leather industry, write on your company letterhead for Hooker 
Bulletins Nos. 500, “‘Hooker Sodium Sulfhydrate” and 503, 
“Studies in Unhairing”’ by E. R. Theis and M. O. Ricker. 


HOOKER 
ELECTROCHEMICAL 
COMPANY 


(HOOKER 





| Union $., Niagara Falls, N. Y. 
New York, N. Y. 
Chicago, lil. 
Chlorine 
Caustic Sode 


Sodium Tetrasulfide 
Muriatic Acid 


Los Angeles, Calif. 
Tacoma, Wash. 


CHEMICALS 
® 


Sodium Sulfide 


Paradichlorobenzene 
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80/85-feet, at $13.00 and lambs, 
60/65-feet, at $12.00 per dozen, c&f. 
Last confirmed sales Iranian pickled 
sheepskins on spot and afloat at 
$13-13.50 per dozen. 

Domestic market unchanged with 
summer lambs selling from $17.50 
up, as to sections and lots involved. 

Reptiles Moving 

Wet salted Agra back cut lizards, 
9 inches up, averaging 10 inches, 
80/20 selection, sold at 30c com- 
bined with 10 inches up, averaging 
11 inches at 38c. Some 11 inches 
and up offered at 39c while 25,000 
8 inches up, averaging 9 inches of- 
fered at 22c, 9 inches up, averaging 
10 inches at 28c and 10 inches up, 
averaging 11 inches at 38c. 

Some wet salted Calcutta oval grain 
back cut lizards, 40/40/20, 90/10 as- 
sortment, available at 21c. Wet salted 
ramgodies, 10 inches up, averaging 
13/14 inches, 70/30, offered at 1344c 
and some 75/25 assortment held at 
15c. A small lot of wet salted Cal- 
cutta alligators, 9 inches up, averag- 
ing 14/15 inches, held at $1.15. 

Trading developed in Brazil back 
cut tejus, 20/60/20 assortment, at 
70c fob. and more available at this 
price. Some 25 centimeters and up 
chameleons sold at.18c fob, while 
giboias are held at 45c fob. 


Dec rskins Limited 





AFRICANS 


“ - ; RIES cisnws sickens beta aes Nom, Nom. 
A little business passing although Marakesh ............+4. Nom. Nom. 
due to small offers and high prices Casablancas ............. Nom. Nom. 
asked. sales limited. Peruvian “jacks” Constantines ............. Nom. Nom, 
age &f d Brazil “j en Tangiers ......eseecceees Nom. Nom. 
sold at 59c c&f, an razi jacks” at West Province Ex. Lts. .. 48¢ 48c 
64-66c ex-dock New York. Up to Port Elizabeth Ex. Lts. .. 46c 46c 
65¢ c&f. asked for Siam deerskins. tel og aa — a - 
No late offers of New Zealands. Mombasas, dZ. ......cee08 2 2 
LATIN AMERICANS 
Pigskins Slower Mexicans 
> > Matanzas, etc. (flat) .... Nom. Nom. 
Peruvian grey peccaries sold at OURS Os aiekcee saves SOM Nom. 
$2.00 c&f. while that price refused 
for Manaos grey peccaries. Shippers Venezuelans 
firm at origin and asking $3.00 fob. Barquisemetos ........... 48¢ 451¢¢ 
Be sets ge al) i ehh 6 ay ile Ona eee eS 4C c 
f Ch h Coros 47} 47 
or aco carpincnos. BRO ok ase xc tactcas Nom. 39c 
La Guayrag .....-.se.0.. Nom. Nom. 
Goatskin Prices 
Colombians 
Last . 4 
INDIA & PAKISTAN Today Month OR SUD. 00.0550 cveievce Team Nom. 
Amritsars (1200 Ibs.) ...$814-9 $8-8% ROPE PORE Nom. Nom. 
Best Patnas .......++0+% Nom. Nom. 
Muzufferpores ..........+.+- Nom. $7.25 West Indies 
Dinajpores ..-+++++++++++ Nom. $7.50 Be a er eran ae 70¢ 70¢ 
DOCCAS ooo eseeeseceeeeeee Nom. Nom. PIE. Sinus ce vindd steve 46c 47¢ 
Calcutta Kills ........... $8.50 Nom. San Domingos .......... 37c 39-41c 
Coconadas (1.70/1.80 Ibs.)$9% $914 
% % 
Deccans (1.70/1.80 amet - 89% $9% seeiniine 
COOPER sesccccivecccceses Th-The T1c 
CHINAS Pernambucos .......+..+. 74-75c 71-72c¢ 
Szechuans, Ibs. .......... Nom. Nom. Bahias seein Sees 
Hankows, Ibs. ........... Nom. Mie. eer eye a Bea 
Chowchings, dz. ......... Nom. Nom. 
Argentines 
MOCHAS Cordobas/Santiagos ...... 50c 49c 
DOPROTR ic iS debseesc cee $8%-9 $9% WRNOGE Eiivdiodebuseeegus Nom. Nom. 
Hodeidahs .......sseeeees Nom. Nom. 
WtEe occ cies ccvievcccees $11%-12% $12 Peruvians 
Batti types .........+++--$10% $10 RE oie cans avckieneln Oe 44-4444c 44-4414c 
Addis-ababas ........+..5- Nom. $8.50 SE ie cadakevacexnaas Nom. 44c 








. 
PRATT CAN HELP! 


Technically trained young men are vital to modern 
industry. 


Have you as a tanner utilized the facilities PRATT 
offers through technical training to attract young men 
to tanning? PRATT with your cooperation can help 
provide your men of tomorrow. 


Weekly the School receives calls for placements .. . 
but the demand exceeds our supply. 


ENROLL NOW 
your applicants for the new 
FALL TERM 


beginning 
September 12, 1953 


School of Leather and Tanning 
Technology 


PRATT INSTITUTE 


185 WAVERLY AVE. BROOKLYN 5, NEW YORK 
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DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


HEMLOCK - OAK ~- MANGROVE 
STAINLESS SUMAC - ORDINARY SUMAC 
QUEBRACHO .-. RAPID TAN “G” 
SPECIAL DIPPING EXTRACTS 


SED 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


ESTABLISHED 1887 


PORT ALLEGANY, PA. 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E.! 
Getz Bros. & Company, San Francisco, Calif.; New York City 
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It’s No Mystery! 


There’s no secret at all about why most of the country’s leading tanners 
use DiAMOND BicHRoMATE. They know that it is: 


UNSURPASSED FOR PURITY: No other manufacturer controls 


so many steps in the production of bichromate. 
ACCEPTED: No other bichromate is used by so many tanners. 
DRY: Easier, safer to use. 


AVAILABLE from eight warehouse points. Ten convenient sales 
offices. 


BACKED by Diamonn’s Technical Service, and the wealth of 
Diamonp’s knowledge of leather chemistry. 


in 
DIAMOND 
DIAMOND CHEMICALS FOR THE LEATHER INDUSTRY > 








CHEMICALS 
® 


DIAMOND ALKALI COMPANY .. . CLEVELAND 14, OHIO 
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News Quicks 


About people and happenings ceast to coast 





Georgia 


® Marilyn Shoe Corp., Augusta 
shoe chain, reports the company has 
leased stores in Kinston, N. C., and 
Clarksburg, W. Va. Stores in both 
cities will open on or about Sept. 1. 


® Florsheim Shoe Co., Chicago sub- 
sidiary of International Shoe Co., re- 
ports for the six months ended April 
30 net profit after taxes of $878,672. 
This compares with net after taxes of 
$109,134 for the corresponding period 
of 1952 and $781,075 in 1951. 


Massachusetts 


® Majority of creditors of Sherman 


settlement. Vote was held by Referee 
Wilfred H. Smart who has ordered the 
company to deposit $50,000 by Aug. 
4. Confirmation hearing will be held 
Aug. 10. 


® Curtis Shoe Co. of Marlboro has 
executed a trust mortgage for the 
benefit of creditors. The company 
claims to be solvent and states it ex- 
pects to receive $25,000 in new money 
from outside sources, provided the Re- 
construction Finance Corp. will re- 
quire no payments for the next six 
months and permit release of shoes in 
process. The firm currently owes the 
RFC $204,500 for which it is said the 
RFC has adequate security. Curtis is 
reported to have $200,000 worth of 
orders on hand. 


© Meeting of creditors of Hermal 
Shoe Co., Inc., was held July 15 after 


@ Kay Tanning Co. was recently or- 
ganized in Peabody as contract tanner 
of all types of splits. Plant is at 48 
Foster St. Officers are Harry Kirstein, 
president, formerly associated with 
Kirstein Tanning Co.; Max Kirstein, 
treasurer, formerly with Irving Tan- 
ning Co.; and Nathan Kirstein, treas- 
urer. The company is already in full 
operation and reports a good demand 
for its leathers. 


® Ronald McCormack and Daniel 
Thomsen are now operating McCorm- 
ack-Thomsen, Inc., manufacturing 
tanners’ finishes, topcoats, binders and 
pigments at 22 Pierpont St. in Pea- 
body. McCormack is well known in 
the leather industry and has been as- 
sociated with leather supply firms for 
the past 30 years. Thomsen was for- 
merly associated with Union Chemical 
Co. in Danvers. McCormack-Thom- 
sen is represented in Philadelphia by 
Eugene O’Donnell. 


®@ Only by the use of new techniques 
and much overtime has Harvard 
Coated Products Co., Roxbury, been 
able to keep ahead of current orders, 








Footwear Co., Marlboro shoe manu- earlier postponement. Debtor re- according to Lou Ravich, president. 
facturer, have voted to accept the quested time to arrange a Chapter XI = New methods in the combining, coat- 
firm’s Chapter XI offer of 15 percent settlement. ing and impregnating departments 
IF You Want to Sell... 
e 
¢ Shoe Machinery 
6 4 j 


¢ Tanning Machinery 
e Products & Supplies 
for these Industries 


in the Ever - Growing 
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OR WENVLANIN 
LABORATORIES INC. 


about any—and al/—of your tan- 
ning problems. 


@ Get our advice—our eo 
relative to those ing diffi- 
culties regarding Finish—and Re- 
pair—in shoe factories. 

@ Fellowships in problems of re- 
search—for various industries allied 
with tanning. 

@ Have us develop any new 
processes you have under contem- 


f 
922 NORTH 4th STREET 
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UPGRADE 
COLORED SUEDE 


with economical 
one-step process 


DU PONT “G-942” TANNING AGENT 
GIVES SUEDES UNMATCHABLE RICHNESS 


INCREASED PLUMPNESS BRILLIANT COLORS 
TIGHT, SILKY NAP 


Now you can give colored suedes the same 
superior qualities you give white suedes—with Du Pont ‘‘'G-942"’* tanning agent. A simplified 
single-step process fits right into your own tanning and coloring schemes without any 
costly adjustment of procedure. 
Du Pont "G-942” gives calf, kid and sheep a rich, round feel . . . you get plumper leather 
with a fine, silky nap. What’s more, leather processed with ""G-942” takes on true colors 
without use of extra dye. 
Write for details on how you can produce finer colored suedes with the new process 
using Du Pont ‘‘G-942”’ tanning agent. An experienced Du Pont representative 
will be glad to help you. 
E. I. du Pont de Nemours & Co. (Inc.), Grasselli Chemicals Department, Wilmington 98, Delaware. 


G-942 TANNING AGENT 


REG, U.S. PAT. OFF BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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now assure faster production and over- 
time work during peak periods takes 
up any slack. Harvard moved to new 
quarters in 1952. 


© Reporting a 75 percent sales in- 
crease for the first six months of 1953, 
Frank Reed, treasurer of Boston’s 
Besse, Osborn & O’Dell, Inc., sheep 
leather tanner, says April was the big- 
gest month the firm has enjoyed since 
1929. Reed adds that July figures are 
running ahead of last year and forward 
bookings assure continued progress 
for the next three months. 


© Lowell shoe factories are report- 










~~ 


Orieatat Lizard 


FLEMING 


ing planning accelerated production 
programs for the remainder of 1953. 
Many firms are currently adding addi- 
tional bottom cementers, Goodyear 
stitchers and lasters, expecting a rec- 
ord fall run. 


® Leading New England shoe and 
slipper manufacturers were active 
contributors to the recent call by the 
New England Shoe and Leather Asso- 
ciation for shoes for victims of the re- 
cent Worcester tornado. John Foote, 
NESLA president, reports many cash 
contributions were also received by 
the Red Cross from Worcester shoe 
companies. 


Beautifully grained Lizard skins for 
exciting footwear and accessories — 
in the year’s newest fashion colors. 





Alligator Lizard 


Calenutta Lizard 


ED Iguana Lizard shoe, “Piqué Piper” 


By Palizzio 


JOFFE LTD. 


10 JACOB STREET, NEW YORK 38, N. Y. 
The world’s largest tanners of exotic fashion leathers. 
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® Bickford Shoes, Inc., of Jamaica 
Plain, has been fined $1,500 in Federal 
Court, Boston, for violating the Fair 
Labor Standards Act. According to 
U. S. Atty. Edward D. Hassan, the 
firm worked employes more than 40 
hours without paying time and one 
half. A second count of keeping false 
records was continued to Aug. 25 with 
the understanding that a $1 fine will 
be recommended if $1,900 restitution 
is made to employes. 


Missouri 

© Town & Country Shoes, Inc., 
women’s shoe manufacturer located at 
Sedalia, reports it will also manufac- 
ture a line of ladies’ handbags to match 
its shoes. The company has purchased 
a two-story building across the street 
from its shoe factory and will manu- 
facture the handbags in this building. 
Some 150 workers will be hired. 


® Wohl Shoe Co., wholesaler and re- 
tailer of family footwear, has _pur- 
chased Nissen’s, Inc., footwear re- 
tailer of Oklahoma City, Okla. 


New Hampshire 
® The Fleisher Shoe Co., manufac- 
turer of women’s novelty shoes, has 
been authorized to construct an addi- 
tion to its plant at Manchester, ac- 
cording to the Manchester Building 
Department. 


© Despite a decrease of some 900 jobs 
in New Hampshire’s shoe industry 
during May, a report recently issued 
by the State Division of Employment 
Security predicts a rise in production 
by mid or late July with high employ- 
ment continuing. In May, the Granite 
State’s shoe factories had about 21,300 
employes or some 200 less than at the 
same time last year. 


New Jersey 
® Blanchard Bro. & Lane, Newark 
tanner, has appointed Ralph Simpson 
to take over its entire line of leathers 
in the Ohio territory. Simpson’s head- 
quarters are located at 889 Montrose 
Ave., Columbus, O. 


New York 


® Delman, Inc., New York wom- 
en’s shoe manufacturer, will shortly 
manufacture a new line of shoes to be 
sold under the name of Christian Dior, 
it is reported. The line, retailing at 
$24.95, will be sold in the U. S. and 
in Paris, France. 

@ Jos. Romm Shoe Co., Inc., Brook- 
lyn women’s shoe manufacturer, has 
filed a Chapter XI bankruptcy petition 
for reorganization, it is reported. The 
company is offering creditors 15 per- 
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cent in payments of five percent each 
four, eight and 12 months after con- 
firmation. Liabilities have been esti- 
mated at $43,000 with assets at $36,- 
000. 


@ Receiver under bond of $10,000 
has been appointed in the bankruptcy 
case of Step-Lite Footwear, Inc. of 
Long Island, New York. 


® Burjac Sportswear, Inc., New 
York manufacturer of leather jackets, 
is reported offering creditors a 25 per- 
cent compromise settlement. The of- 
fer is payable in 10 percent cash and 
three five percent notes to be paid at 
stated intervals after confirmation. 


® Sale of assets at public auction of 
Caprice Creations, Inc., New York 
shoe and slipper manufacturer  :cal- 
ized the sum of $2,200, it is repor-ed. 


© Newport Footwear Corp., New- 
port manufacturer of sandals of a!i 
types, has filed petition under Chapter 
XI of the Bankruptcy Act, it is re- 
ported. Liabilities are estimated at 
$700,281. The firm is a branch of 
Eastern Footwear of Dolgeville which 
has filed Chapter XI petition without 
schedules (see L&S, July- 11). 


® Spotlight Promotions has signed 
Fownes Bros. & Co. as exclusive 
glove advertiser on the “Big Pay-Off” 
television program. 


® Schiaparelli, Inc., has announced 
the appointment of Mrs. Maria A. 
Kirk to its staff as fashion coordinator. 
Mrs. Kirk has been associated with 
Mme. Elsa Schiaparelli, famed Pari- 
sienne fashion setter, for the past 20 
years. 


© The Women’s Shoe Division of the 
Commerce and Industry Committee in 
the 1953 Sister Kenny Foundation 
campaign for funds will be headed by 
John L. Jerro, partner and general 
manager with Jerro Bros. 


® Sattler’s, Inc., Buffalo department 
store, has been purchased by Associ- 
ated Investors, Inc. The following of- 
ficers have been elected: Aaron Rabow, 
president; Robert Cornelius, executive 
vice president. John T. Madden con- 
tinues as vice president, treasurer and 
a director. 
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@ The ‘les Shoe chain has leased 
space for inotier New York outlet. 
This one will be located at 31 West- 
chester Square in the Bronx. 


@ Pratt Institute announces the ap- 
pointment of Joan Bennett of Trend- 
maker Originals as instructor of shoe 
design at the school. 


Pennsylvania 


© Silver Stride Shoe Mfg. Co., 
Inc., has been incorporated under 


Pennsylvania laws with authorized 
capital of $50,000 to manufacture 
women’s high grade casuals at 1422 
Callowhill St., Philadelphia. Produc- 
tion is scheduled to begin in Aug. Of- 
ficers are Jack Silverstein, president 
and Edith §S. Silverstein, secretary- 
treasurer, 


® Registration certificate has been 
filed in Philadelphia by Herbert M. 
Grossman, Joseph Brown and Lionel 
Klausman to trade as Jacqueline Slip- 
per Co., slipper manufacturer, at 


small? 


ee. oe occ, 


importance to the designers, makers 
and buyers of today’s most fash- 
ionable footwear—trimmings that 
are functional, adaptable and 
handsome enough to capture imme- 
diate attention. 


You'll find that the complete Anchor 
Brand Line of shoe trimmings 
includes top quality items 
for every purpose: items such as 
the handsome, durable No. 967712 
a4 Regal Buckle and matching 497% 
} Loop for popularly-styled walking 
. shoes . . . dees, ornaments and 
rings . . . buckles in roller, non-roller, and 
fixed-roller designs . . . plus hundreds of other 
useful, easy-to-apply trimmings in every 
size and style imaginable. 




















Consider the convenience of ordering your 
trimmings from. one, dependable source of 
supply—then write for complete details 
on ANCHOR BRAND Shoe Trimmings! 


NORTH & JUDD ‘ 


Manufacturing Company 
New Britain, Connecticut 


New York * Boston * Philadelphia * Atlanta « Chicago * St. Louis * Dallas * Los Angeles * San Francisco 


See us at the 
ALLIED SHOE PRODUCTS 
and STYLE EXHIBIT, Room 
1039, Hotel Belmont Plaza, 
New York, August 15-18. 
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1150-34 South llth St. in Philadel- 
phia. 


© The Carlton Shoe Co., Inc., 
women’s shoe manufacturer, has ap- 
plied for charter of incorporation un- 
der. Pennsylvania laws. The firm is 
located at 618 Cherry St., Philadel- 


phia. 


“® A new shoe factory will be erected 
at Altoona by Altoona Enterprises, 
Inc., according to George C. Kelch- 
ner, Jr., president of the industrial de- 
velopment firm. The new building 
will contain 47,000 square feet of 
floor space and will be located in Logan 
Township. It is being built for the 
ona Shoe Co., which will employ 
‘than 400 workers in the area. 
structure will replace a smaller 
t of Altoona Shoe Co. in operation 
Or the past four years at Industrial 
Ave. and 29th St. 








® Rohm & Haas Co. of Philadelphia 
has arranged to borrow $5 million 
from Penn Mutual Life Insurance Co., 
it is reported. The loan will be set at 
four percent interest and is due July 
1, 1972. 





Canadian 
Notes 





®@ The strike at Savage Shoe Co., 
Ltd., Preston, Ont., has gone into its 
seventh week without signs of a settle- 
ment as picketing continues, accord- 
ing to latest reports. The company 
has asked the Ontario Labor Board to 
take action against United Packing- 
house Workers of America, CIO, 
charging the union has called an illegal 
walkout. No decision has been ren- 
dered as yet. 


® Davis Leather Co., Ltd., New- 
market, Canada, has introduced a new 
spring leather shade called Myrtle- 
wood—a deep, pure brown tone that 
duplicates the color of Oregon myrtle- 
wood. Being made in an analine fin- 
ish, it will be promoted as a “distinc- 
tive accessory shade for the wide range 


of beiges, taupes and browns to be 
found in spring clothing.” 


© A mid-year survey by the Canadian 
Government reveals private invest- 
ments for capital, repair and mainte- 
nance expenditures in leather prod- 
ucts industry dropped to $4.5 mil- 
lions in 1953 as compared with $4.7 
millions in 1952, with 1953 involving 
$1.3 millions for construction~against 
$1.2 millions in 1952 and $3.2 millions 
for machinery and equipment against 
$3.5 millions. 


© Canadian chain shoe stores’ sales 
advanced 4.8% in dollar volume dur- 
ing May this year compared with a 
year ago in this period and the value 
of their stocks increased 20.6% in this 
period. 


© Consumption of all rubber for 
manufacture of footwear, including 
heels, soles, etc., declined to 1,545,- 
§18 lbs. in May compared with 1,779,- 
289 in April, due to lower usage of 
natural, synthetic and reclaim rubber. 





- 


AT PUBLIC AUCTION 


The Largest Sale of Leather Working Machinery Ever Held 
Late Type Machinery and Equipment of the 


J. GREENEBAUM TANNING CO. 


4763 NO. 32nd ST., MILWAUKEE, WIS. 
TUES., WED., THURS., JULY 21, 22, 23, 1953 


1950 LOTS ++ ** +s 


* ss ** * 


at 11:00 A.M., CST each day 
1950 LOTS 


+e * * 


LEATHER WORKING MACHINERY : — SPECIAL EQUIPMENT CO. 315 PORCELAIN PLATE AUTOMATIC PASTING MACHINE 
(NEW 1951) — 13 SHERIDAN and TURNER EMBOSSING and SMOOTH PLATING PRESSES — 9 Turner measuring machines — 
3 AULSON SPRAYING and DRYING MACHINES — 10 LIGHTNING and other automatic buffers — 7 TURNER, AMERICAN, and 
STERLING BELT KNIFE SPLITTERS and CHEEKERS — 4 Baker double roll setting-out machines — 18 Turner Model S and Baker 
Model A & B fleshers and unhairers — 5 LEATHER EQUIPMENT CO. TOGGLING MACHINES — BAKER graining machines — 
PASTING UNIT, 602 GLASS PLATES — 8 Proctor and Champion dryers — 29 high back and Turner shavers — 24 Slocomb and 
Baker stakers — 10 Stehling, Quirin, and Aulson wringers — SETTING-OUT, BUFFING, OILING, SEASONING, BEAMING, 
BRUSHING, FINISHING, SHANKING, AND IRONING MACHINES — drums, dry mills, pebble mills, paddles, horses, carts, etc., etc. 
os boa EQUIPMENT: — G.E. NEW 250 h.p. SYNCHRONOUS MOTOR — 2 LAYNE ELECTRIC TURBINE PUMPS — 3 
ebard gas. driven mules — 3 Truck-Man gas. driven lift trucks — CHICAGO STYLE OCE AIR COMPRESSOR, w/G.E. 100 h.p. 
SYNCHRONOUS MOTOR — 3 500 h.p. water tube boilers — 7 Gardner-Denver, I-R, Kellogg and other air compressors — 24 motor 
driven vacuum, centrifugal, and rotary pumps — 8 blowers and exhausters — steel storage and hot water tanks — 13 capacitators and 
transformers — 250 ELECTRIC MOTORS, 50 h.p., 220 & 220/440v. — 3 G.E. and A-C synchronous motors — Toledo and other dial 
scales — G.E. ROOM AIR CONDITIONERS — Roto-Clone precipitator — BUDGIT TRAV. CRANE — traveling hoist, 16 chain 
Laists, I-beam and monorail track — 2 steam engines, 500 and 320 h.p. —- Yale Elec. shop truck — DEWALT RADIAL SAW and 
other woodworking machinery — MACHINE TOOLS, SHEET METAL EQUIPMENT — 1500 trucks, platforms, skids, dollies, scales, 

etc. — Laboratory w/camera, microscopes, etc. — pipe, fittings, lockers, etc. — office machinery and furniture, etc., etc. 
Per Order J. Greenebaum Tanning Co. 


Sale to take place upon the premises in piecemeal lots only. Immediate delivery. A deposit of 25% will be required at time of sale. 
Inspection the 4 week days preceding the sale. Illustrated and descriptive catalog in detail at the office of 


HENRY S. ANTHONY & CO., Auctioneers 


LOWELL, MASS. Phone LOwell 2-4991 


219 Central St. 
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®@ European shoe designer Andre 
Perugia, who recently severed his 
connection with I. Miller & Sons, Inc., 
is now reported negotiating with Saks 
Fifth Avenue. The New York de- 
partment store is said to be planning 
to set up a shoe department, aside from 
its regular shoe salon, to handle Peru- 
gia footwear exclusively. 


® Stanley C. Berger of the Dr. 
Locke Shoe Shop in Philadelphia has 
been re-elected president of the Phila- 
delphia Retail Merchants Association. 
Gerald V. Gellady of Ansonia Shoe 
Stores is vice president, Barnett 
Chanin of Towne Shoes is treasurer, 
and Benjamin L. Finn of Dickerson 
Shoe Corp. is secretary. 


® Miss Mary Culver has joined her 
father, E. M. Culver and sister, Miss 
Elaine Culver, at the Culver Mfg. 
Co., Inc., Erin, Tenn., manufacturer 
of infants’ and children’s shoes. A 
graduate of Western College in June, 
Mary has been working in. sales and 
advertising. 


® David Mills was recently named 
sales manager of the dress shoe divi- 
sion of Wolverine Shoe & Tanning 
Corp., at Rockford, Mich. Mills, who 
is field manager of the company’s 
work gloves division, succeeds James 
G. Muir, now sales manager of work 
shoes, in the dress shoe post. The 
company is expanding its dress shoe 
lines and reports constantly growing 
demand for its pigskin work shoes. 


® Sylvie Hamilton, shoe fashion 
consultant, has resigned her position 
with New York Industries, Inc., and 
has been appointed style consultant 
and fashion promotion director by 
Shain & Co., Boston shoe fabrics firm. 
She is also director of fashion and pro- 
motion for Amalgamated Leather 
Co.’s, Inc., and maintains offices in the 
Marbridge Bldg., New York City. 


® John Gifford has been appointed 
sales manager of the W. L. Douglas 
Shoe Co., subsidiary of General Shoe 
Corp. of Nashville, Tenn. Gifford re- 
cently returned from a two and one- 
half year tour of duty with the U. S. 
Air Force and previously was division 
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manager of Bellwood Shoe Co., divi- 
sion of General Shoe. 
@ John J. Doyle has been named 
plant manager for the Portsmouth, O., 
plant of Vulcan Corp., Cincinnati and 
Portsmouth, O., maker of wood heels 
and lasts. He succeeds Larry Hager- 
man who has: joined Belcher Last Co. 
of Stoughton, Mass. Harry Ingles 
has been appointed stylist-salesman by 
eggs while Walter Reed, formerly 
ith Sterling Last Co. of New York, 
has re-joined Vulcan’s sales force. 
Doyle was most recently supervisor 
of shoe and rubber plant inspectors 
for the Government and was associ- 
ated “ie Vulcan for 20 years pre- 
viously. Hm, 8 44, 
®H n, sails of Clark 
Shoe Cols th -bén appointed head of 
the Shoe mad Leather Division of the 
Greater Boston Combined Jewish Ap- 
peal. 
® O. W. Cox:has retired as general 


superintendent of the women’s divi- 
sion of International Shoe Co. after 
33 years of service with the firm. He 
is succeeded by Virgil Jeffers, his 
assistant since Nov. 1944. Interna- 
tional women’s division contains 14 
plants located over the country. 


® Phil J. Otte & Son Leather Co. 
of Milwaukee is now’ sales representa- 
tive in the Chicago-Milwaukee terri- 
tory for Ouimet Stay & Leather Co,, 
Ouimet Welting Co., both of Brock- 
and Quimet Corp. of Nashyille, 
Tenn. 


ton, 


® Roland G. Hamlin is now sales 
manager of the Women’s and Chil- 
dren’s Division of Sundial Shoe Co,, 
Manchester, N. H. division of Inter- 
national Shoe Co. He has been with 
Sundial since 1947. 


® David J. Laub of Geo. Laub & 
Sons, Buffalo, N. Y. tanner, has been 
re-appointed a member of the Buffalo 
Sewer Authority. Laub is chairman of 
the Authority. ‘ 
® Daniel R. Blount has been named 
Director of Sales Training for Inter- 
national Shoe Co., St. Louis, according 
to James Lee Johnson; vice presidenc 
of International. Blount will super- 
vise training and orientation of sales 
men for all sales branches in the west- 
ern division of International. Blount 
first joined the company in 1914 and 
has served as public relations represig- 
tative for the past 11 years. 


© New directors of the board a 
rectors of Shoenterprise Corp., whollp- 
owned subsidiary of International 
Shoe Co., are Fred J. Vogt, general 
manager of Peters Shoe Co,, Interria- 
tional division; and Albert Y. 
Wheeler, general manager of the com- 
pany’s women’s specialty divisions ang 
chairman of the board of Thomas G 
Plant Corp. 
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SHOE CHAINS 


(Continued from Page 9) 


bined), and 63 percent of all the sales 
made by shoe chains. The first 15 
chains account for about 20 percent 
of the total dollar volume of sales 
made annually in all shoe outlets 
combined, 

Another way of looking at it. The 
first 15 shoe manufacturers account 
for about 14 percent of all the coun- 
try’s shoe plants. The first 15 shoe 
chains account for about 19 percent 





of all the shoe stores — but account 
for about ov yercent of all the shoe 
chain stores (shoe chains in this re- 
spect meaning an organization with 
four or more stores). 

Is there a “domination” by the 15 
leading shoe chains in retail shoe 
business? Yes and no — depending 
upon the methods of comparison. 

The leading 15 chains account for 
only about 13 percent of all retail 
shoe sales made by all retail outlets 
combined. This is far from “domi- 
nation.” 





Better than you ever thought they could be made. 
Try them and be Convinced! 


ALSO Knox Marker 
Machines ond Dies 
And as always the finest 
Walker, Clicker, Mallet 
Handle, Freeman Model N 
and all other types of 
Cut-Out, Perforation and 
Marker Dies. 


INDEPENDENT DIE AND SUPPLY 


lavewan: , | 


co. 











Have you received your copy of the 
31st Edition of LEATHER AND SHOES’ 


BLUE BOOK 


Over 780 Pages—Eight Parts—Thumb Indexed 
Permanently Bound in Blue and Gold 


Contains 560 separate product listings. Gives detailed 
information on Shoe Manufacturers and Tanners. 


Includes a SHOE BUYERS’ INDEX—-lists shoe manufacturers by kinds 
of shoes made and method of manufacture and a LEATHER BUYERS’ 
INDEX which lists Tanners by kinds of leather tanned. 


Be sure you get your copy—keep it within reach at all times— 
it will save you time and money. 


THE RUMPF PUBLISHING COMPANY 


300 W. ADAMS ST., CHICAGO 6 
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However, in other methods of com- 
parison there is “domination” by the 
shoe chains in varying degrees. For 
example, while these 15 chains ac- 
count for only 13 percent of all retail 
shoe sales, the sales concentration of 
shoe chains is in the low-price and 
medium-price field. Though there 
are no official figures available, it 
may be estimated roughly that these 
15 shoe chains may control about 25- 
30 percent of the sales within this 
price range. 

While there is no “domination” by 
these 15 chains regarding their per- 
centage of sales made in all retail 
shoe stores (exclusive of shoe sales 
in other retail outlets), their 36-per- 
cent share in this respect represents 
a sizable bite. 

There is clear-cut domination by 
these first 15 in relation to all shoe 
chain stores. These first 15 own and 
operate 60 percent of the 5,500 shoe 
chain stores (those organizations 
with four or.more units), and they 
account for about 63 percent of total 
dollar volume done by these 5,500 
chain stores. 

Still another aspect is in numbers 
of stores. The first 15 chains account 
for only about 19 percent of all shoe 
stores — but account for around 60 
percent of all shoe chain stores. 


Mounting Discussion 


In recent years there has been 
mounting discussion concerning the 
swift growth and influence of the 
shoe chains—especially as a competi- 
tive force to independents, depart- 
ment stores and other types of outlets 
selling shoes. Careful analysis reveals 
that while there has been growth in 
the number of shoe chain organiza- 
tions, the largest and most important 
growth has been with the larger and 
leading shoe chains. It is with this 
group where the expansion in the 
number of shoe stores and unit and 
dollar volume has been greatest and 
swiftest. 

There appear to be no signs of this 
trend shifting or abating in the near 
future. In fact, there are indications 
of intensification of the trend, par- 
ticularly with the recent flurry of 
intra-industry mergers of shoe manu- 
facturers and retail chains. Any race 
for “guaranteed” retail outlets (man- 
ufacturer-distributor relationship) is 
likely to step up the pace of competi- 
tors in the same direction, each striv- 
ing to obtain assurance of retail out- 
lets by buying and expanding shoe 
chains. 

It is quite interesting to note that 
of the 15 leading shoe chains, nine 
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Table 4 


Shoe Chain Stores And Independents— 
A Comparison Of Business Growth Over The Past 50 Years 
Chains’ % Of 


Chains’ % Dollar Vol. 
Of All Shoe Done By All 


Period Independents Chains U.S. Totals 
Stores Opened Shoe Stores 


Established Stores Sales Stores Sales Stores Sales 
1948 1,488 $ 36,986,000 515 $ 26,028,000 2,003 $ 63,014,000 26% 41% 
1946-47 2,163 100,115,000 871 89,517,000 3,034 189,632,000 28 47 
1942-45 1,211 69,251,000 605 74,720,000 1,816 143,971,000 33 52 
1938-41 1,597 82,332,000 996 117,916,000 2,593 200,243,000 39 59 
1934-37 | 1,087 34,985,000 947 125,854,000 2,034 180,839,000 39 69 
1930-33 892 31,628,000 680 88,259,000 1,572 138,887,000 43 61 
1920-29 1,619 86,888,000 954 111,192,000 = 2,573 198,080,000 37 56 
1900-19 =1,057 356,681,000 201 42,749,000 1,258 99,430,000 16 43 


Totals ..11,114 $537,996,000 5,769 $676,235,000 16,883 $1,215,101,000 


Source: Table developed by Leather And Shoes, based on Census Bureau data. 

Note: Chains listed here consist of two or more stores owned by same firm, This table shows the growth of the shoe chains, particu- 
larly beginning in 1920, in comparison to growth of independent shoe stores. Very interesting is the fact that while the chains 
accounted for 25-40 percent of the shoe stores opened during the cited periods, they accounted for 40-70 percent of the 
dollar volume done by shoe stores in those same periods. A new shoe chain store does more business than a new independent. 








operate their own factories: Melville, 
Endicott-Johnson, G. R. Kinney, Shoe 
Corp. of America, Nunn-Bush Shoe 
Co., General Retail Corp., A. S. Beck, 
Sheppard & Myers, Regal, and Can- 
non. The remaining six have close ; 
tie-in arrangements with selected fac- 
tories. 
The growth of the shoe chains over 
the past 30 years has been something 
spectacular, and has made a deep 


impression on the shoe industry. The for tannery and shoe finishes 


chains have continued to take a larger 
and larger share of retail shoe busi- ‘ 

ARGENTINE, DOMESTIC and NEW ZEALAND caseins, 30 mesh. 
ness—a share that has grown to such p tablished so of supply for over 60 : 


an extent where many of the larger 
chains are factory-owned. PROTOVAC modified caseins and caseinates for products of 


Since 1920, the chains have opened highest water resistance and gloss. 


between 25 and 40 percent of all the WAREHOUSES: Peabody and Boston, Mass.; Jersey City, 
new shoe stores — but these chain N. J.; Union, Illinois; New Orleans, La. 

stores have captured from 40 to 70 
percent of the retail sales volume THE BORDEN COMPANY, Chemical Division 


done by all shoe stores opened in that 
period. For example, in 1948 the 350 Madison Avenve, New Vork 17, New York C.3.4 


chains opened 26 percent of the shoe 
stores established in that year — but 
accounted for 41 percent of the dollar + 
volume by all shoe stores opened in 


that year. In the 1946-47 period the ke AN X-R AY OF ke 


chains opened 28 percent of the stores 


but did 47 percent of the dollar vol- THE INDUSTRY 


ume. (See Table 4) 


Whatever the consequences of the 
trend, it is a trend that is now obvi- 


@e & 7 J 
ous and significant for the industry THE BLUE BOOK 


as a whole. The shoe chains have as 
a whole been expanding steadily in e 


* 
number and in total volume of retail 
business. And a large share of this The Rumpt Publishing Co. 
growth is being concentrated among 300 WEST ADAMS ST 


a small percentage of the chains. 
THE END Ww CHICAGO, ILL. 
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ATLAS 


Gua nauteed 





Tne simplest thing to remember about buying tanning oils is that experience 
—66 years of it—is back of Atlas Oils. That, plus a record of satisfaction to 
customers, is our most valued possession. Put the two together--aad. you'll 
dq what so many tanners have done for so many years ... you'll always buy 


Atlas Oils. 
Neatsfoot Oil Split Oils Sulphonated Neatsfoot Oil 
: Sulphonated Cod Oils Moellons and many Specialty Products 


ATLAS REFINERY, Inc. 


142 LOCKWOOD STREET 
NEWARK 5, N. J. 
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STIFF B RUS H ES _ STIFF 


#51 


6 rows of 
stiff Horsehair 


#51-X 
7 rows of 
stiff Horsehair 





For rough coating on splits ¢ Hand made by master craftsmen 
C. W. PENNINGTON 


GILLETTE, N. J. et MILLINGTON 7-0166 
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Deaths 





Siegfried Katz 


. . . 68, shoe machinery executive, died 
June 30 in Jefferson Hospital, Phila- 
delphia, Pa., after a long illness. He 
was co-founder and a partner in the 
firm of Katz and Blakemore, Philadel- 
phia manufacturer of leather working 
machinery. Surviving are his wife, 
Flora; a son, Nelson; and a brother, 
Max. 


Dexter S. Andrews 


. . 65, shoe machinery executive, 
died July 2 at his home in Andover, 
Mass. He was District Manager 
of United Shoe Machinery Corp.’s 
branch office in Haverhill, Mass. A 
former resident of Beverly, Mass., he 
joined United in 1907 and worked in 
the St. Louis office before joining the 
Haverhill branch in 1921. In 1922 
he was made assistant manager and 
District Manager in 1940. He was a 
member and past president of United’s 
Quarter Century Club and one of the 
firm’s senior branch managers. Surviv- 
ing are his wife, Marjorie B.; two 
sons, Dexter S., Jr., and Hugh H.; 
and three grandchildren. 


William H. Shoener 


. «+ Shoe executive, died recently near 
Orwigsburg, Pa. ‘He was a partner 
and co-operator in the firm of Krater 
Shoe Co., Orwigsburg maker of in- 
fants’ and children’s pre-welt shoes. 
Shoener was a veteran of the shoe 
manufacturing industry and .well 
known throughout the Pennsylvania 
industry, particularly as a manufac- 
turer of children’s. footwear. 


John H. Sullivan. . 


78, retired leather: manufacturer, 
died July .14. at his..home in Salem, 
Mass., after a long illness: A-veteran 
tanner, Sullivan was widely known 
throughout the industry for his pion- 
eering in new tanning processes, par- 
ticularly in the manufacture of shoe 
leathers. He was active in fraternal 
affairs, a member of the Knights of 
Columbus and other organizations. 
Surviving are his wife, Margaret; a 
son, William T., and a daughter, Mrs. 
Mary Forbes. Services were held 
Thursday morning, July 16 in Salem. 
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CLASSIFIED ADVE /:SING | __Blue Splits Wanted 


BLUE SPLITS WANTED: Car or truckload 
quantities. Untrimmed or trimmed Also Blue 
‘ d Shoulder Splits, ete Steady user 
(Other Want Ads on Page 46) | R | ities 03 
j c/o Leather and Shoes, 
, | . ates ; ee 300 W. Adams St 
| Space iu this department for display - Chicago 6, Ill. 
Wanted and For Sale vertisements is $5.00 per inch for each ine 
insertion except in the ‘*Situations Wanted’’ | F S | 
col where space costs $2.00 per inch | | or sale 
e W. for each insertion. KNOX POWER leather stripping machine 
Mchy. & Equip. anted Undisplayed advertisements cost $2.50 per blade 51” long with 3 H.P. 220 motor in per- 
WANT TO BUY machinery and equipment for inch for each insertion under ‘‘Help fect condition. Must be sold at once at $200.00 
complete upper leather tannery. Wanted”’ and ‘Special Notices’’ ge F.0O.B. Utica, N. ¥ 
per inch for each insertion under ‘‘Situa- Address G-8. 
com aa ay Gee oe Waste | c/o Leather and Shoes, 
andin vd., Minimum space accepted: 1 inch. Copy 300 W. Adams S8t., 
Los Angeles 23, California. must be in our pe not later than | Chicago 6, Il 
Monday morning for publication in the ae - 
Wanted ponding 5g, 1 ee Ladies' Shoes Wanted 
vertisemen w x numbers 
one strictly confidential and no information WE ARE SEEKING a steady supply from 
Light weight finished split pieces, only in concerning them will be disclosed by the manufacturer of worn or rejects in ladies’, 
light colors. Any -quantity. Also leather offal, publisher. children’s and men’s shoes. Send details to: 
anything resembling moccasin leather, 4 to 6 oz. Goldberg Bros., Exporters, 
Central Mercantile Co., THE RUMPF PUBLISHING co. 103 East Broadway, 
742 W. Taylor St., 300 W. Adams S hicago 6 pa f RS ¥. 
Chicago, Ill. r - 


Hide And Skin Broker SI By 
NEW YORK busy brokerage house wants assistant, intelligent and aggres- 
sive, for excellent steady job. Good English accent and some knowledge of 
foreign languages are assets. Send full curriculum, earnings past and - 
wanted, to G-7, c/o Leather and Shoes, 20 Vesey St., New York 7, N. Y. TH 


Wanted 


Shoe Factory Superintendent PR orci. 
Unusual opportunity for a qualified Shoe Factory Superintendent. New modern Factory Sock Linings 
located in the Southwest. Must be cmneenent in men’ 8 medium to top quality Goodyear | Heel Pads 
welts and childs’ and misses’ stitchd Boxtoes 
Must be capable of assuming full Toe for production, quality and cost in 
volume operation, attractive salary with bonus arrangement. The right man will, also, 
be given the opportunity to acquire equity in business after trial period. This is a real 
opportunity for the right man and no need to apply unless you have satisfactory background 
and excellent references. 
Give complete details of experience, qualified references in this reply and include 
photograph if possible. 
All replies will be held strictly confidential. 
Address G-5, c/o Leather and Shoes, 300 W. Adams St., Chicago 6, Tl. 


NEOSAPON CF 1] You will save 35% cementing time. 


Schaefer Cementers completely and 
uniformly latex die-cut pieces © 
The Powerful and Most Economical leather, cloth, faille, leatherette, fibre 
and paper. 


CATIONIC EMULSIFIER ASK FOR 10 DAY FREE TRIAL OFFER 


SCHAEFER MACHINE COMPANY, INC. 
FIBER CHEMICAL CORPORATION 69 Carbon Street, Bridgeport, Connecticut 


P.O. BOX 218 MATAWAN, N. J. Tel.: Bridgeport 68-2250; New York City 
LExington 2-2010; Boston ARlington 5-8096 



























































AGENTS IN PRINCIPAL CITIES 


THE WOBURN MACHINE COMPANY ae 
HIDE AND LEATHER MACHINERY Anglo-American Hides Co., in. 


PROMPT SERVICE ON MACHINERY REPAIRS NEW YORK 38, N. Y. 
TEL. WO-2-0330 201 MAIN ST., WOBURN, MASS. | IMPORTERS & BROKERS of 
= Goatskins, Cabrettas, Deerskins, 
Peccaries, Lizardskins, Snakeskins, 
Alligators, Madras-tanned Goat- 
MOUTON AND RABBIT FUR TRIMMING skins, Buffaloes, Calfskins, Whip- 
FOR THE SHOE TRADE snakes, Cobras etc. 


Direct connections and representa- 
J. B. TRADING COMPANY, INC. tions from all over the world. 
236 West 27th St., New York 1, N. Y. Inquiries invited. 
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Help Wanted 





Leather Chemist 


Leather Finishes Chemist Wanted. Must be 
po gene gry and applying full fin- 
ishing system on varied leather types. Good 
ition for t man. Metropolitan New 
‘ork. Reply Box T-14, c/o Leather and Shoes, 
Vesey St., New York 7, New York. 





Cutting Room Foreman 


WANTED: Foreman capable of running cutting 
room on women’s shoes. Also with ability to 


instruct. 
Address U-2, 
c/o Leather and Shoes, 
10 High 8t., 


Boston 10, Mass. 





Die Salesman 


. @ie manufacturer mfrs. all 
sal 


Box T-i5, a Leather and 
. 10 o Mish St., Boston 10, Mass. 


“ting Room Foreman 

FOR WOMEN’S high grade, modern shoe fac- 
tory located in Pennsylvania area. Long record 
of success. Good starting salary, commensur- 
ate with ability, and opportunity for progress. 
Must be able to maintain pleasant labor rela- 
tions and efficiency through proper management. 
Write full details concerning experience and 
family status. Ali replies in strict confidence. 
Address U-4, c/o Leather and Shoes, 10 High 
8t., Boston 10, Mass. 








Situations Wanted 





Shoe Factory Man 


MARRIED MAN, 35, now Hj Brsivee in Sales 
Office of shoe firm, seeks job in factory to gain 
know-how of shoe manufacturing. Reliable, 
hard worker, good education. 

Address G-6, 

c/o Leather and Shoes, 
300 W. Adams &t., 
Chicago 6, Ill. 





Salesman 
known and thoroughly 


table firm—upper leather 
preferred. Address Sh c/o Leather and Shoes, 
10 High S8t., Boston 1 





| 
| 





Tani.--y Office Employe 


MAN WANTS POSITION as bookkeeper, typ- 
ist, and office clerk in office of tannery. Has 
had previous experience. 
Address F-3, 
c/o Leather and Shoes, 
20 Vesey St., 
New York 7, N. Y. 


Shoe Supplies Line 
Wanted as companion line by active sales 
agent with 20 years of experience in New Eng- 
land shoe factories. Now carrying line of shoe 
adhesives. Will give complete coverage in 
Massachusetts and New Hampshire shoe fac- 
tories. Good following. Available immediately. 
Write Box T-13, Leather and Shoes, 10 High 
St., Boston 10, Mass. 





e 
Index to Advertisers 

Amalgamated Leather Cos., Inc. ..... 46 Hebb Leather Co. ................. 31 
American Extract Co. .............. 34 Hooker Electrochemical Co. ......... 33 
Anglo American Hides Co. ......... 45 
Anthony, Henry S., & Co. ...... 40 Independent Die & Supply Co. ...... 42 
Armstrong Cork Co., Shoe Prods. Div. I International Ticket Co. ............ 28 
Atlas Refinery, Inc. ................. 44 . 
Avon Sole Co. ........ 2 J. B. Trading Ce. Ines: i ences cece cee 45 
Beckwith Mfg. Co. ...... eee Lawrence, A. C., Leather Co., Side 

Leather Div. .............. 3 


Borden Company, The, Chem. Div. . 8 


Boston Machine Works Co. .......... 19 
Calco Chemical Division, American 
Cyanamid and Chemical Co. .... 13 
Calzado y Teneria .. ye 
Colonial Tanning Co. ............... 26 
Diamond Alkali Co. . 35 
duPont, E. |., deNemours & Co., lea: 
Dyes & Chems. Div. ......... 23 
duPont, E. |., deNemours & Co., bik. 
Grasselli Chem. Div. . Rone 
Eberle Tanning Co. .. ae 
Fiber Chemical Corp. Hanae nee 
Fleming-Joffe Ltd. ... skies Sa 
Gebhardt, A. L., Co. ae oeee 
Harvard Coated Products ..... 24 and 25 





Los Angeles Tanning Co. ..... ae 


Lynn Innersole Co. ................. 28 
North & Judd Mfg. Co. ........... . 39 
Orthmann Laboratories, Inc. ......... 36 
Pennington, C. W. ..... ieiini> 44 
Pratt Institute . Ng. Oye Relea laa ae 
Respro Inc. oe tas ees ee 
Ross, A. H., & Seen: Co. “Pye Woe .. 30 
Schaefer Mch. Co. ........ rete 
Singer Sewing Mch. Co. ............ 5 
I ENR: (Soca tees a ees gina ghea 44 
Taylor, Thos., & ‘oes, Inc. Back Cover 
United Shoe Mchy. Corp. ....10, 14 and 15 
Wilner Wood Products Co. ......... 41 
Woburn Machine Co. .............. 45 
Wolf, Jacques, & Co. ............... 2! 








» sere ser (see (ses (se (sere ( sr. (sess (srs: (sees ( sr. srr (ser (cesses se, ( ces (ss ( corse ( sere (see ( sss (sem ( scr ( see ( sere (scr (scr (ee ( sss ( cco (sce ( cose (cee ( oe ( coe ( cee § 





penery Manager 


TO RELOCATE. Young, a experi- 


personnel. 
Presently managing a A onal producing 4,000 


pairs of women's and children’s welt daily. 
Desires change wonamion of seepeten of con- 


as General Manager or 
t references can be 


Address F-18, c/o Leather and Shoes, 300 
W. Adams &t., Chicago 6, Ill. 





(Other Want Ads on Page 45) 





Wee THE BLUE BOOK 
. » « Bible of the Industry 


THE RUMPF PUBLISHING CO. 
300 WEST ADAMS ST., 
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NEW IDEAS take hold slowly. We at Respro, for 
example, added vinyl-coated linings to the Resproid 
line only after exhaustive tests had proved their 
superiority. 

HOW RIGHT WE WERE then is now “proving out”, 
Pyroxylin-coated linings have gradually been re- 
placed by our long-wearing viny]s.* 

THE BIG NEWS TODAY IS ... Respro has still 
further improved its vinyl-coated linings. Always 
excellent, Resproid Vinyls are now far and away the 
best Respro has ever produced. 

MADE BY IMPREGNATING a fabric base with rubber, 
then coating it with a specially compounded vinyl 
resin, the resultant lining is extremely tovgh and 
long lasting. It resists abrasion, scuffing and the 
cutting action of stitching. Smart-looking, too. 


* *Pyroxylin-Coated Linings, of course, 
ere still available. Why not send for 
free samples of the complete line and 
choose for yourself? 


Now, more than ever, it’s more 


i 


CONOMICAL 


% 


ft 
: 
: 


§ 
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THE BEST 


Comes in a wide variety of handsome colors and 
stylish printed patterns. 
RESPROID VINYL-COATED LININGS 


reducing rejects, they 


cost 


slightly 
more. But by drastically 
readily offset that small additional first cost. They 
actually save you money preserve customer 
good will. 
FOR SOCKLININGS AND HEEL PADS 

Resproid 1000 is the finest. Base is the famous non-woven, non-fray Tufsta 


with superior vinyl surface. Unusually strong—cuts absolutely clean—can't 
show any frayed edges or trace of fabric weave. 


FOR VAMP AND QUARTER LININGS 
Choose Resrpoid 1235 and 1300. Exceptionally resistant to cracking when 
stitched or flexed—possesses remarkable wearing qualities. 


Makers of World-Famous 
TUFSTA® Reinforcing Material 
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White buck oxfords with red rubber 
soles have been classics for generations. 
Today, they are newly improved with 
SHUGOR finger-gores, and become 
modern slip-ons. Their new tieless 
styling is in the trend of the times, 
and provides easy-going comfort, in- 
creasing their natural popularity and 
sale-ability. 


Style favorites of yesteryear take a 
new lease on life when SHUGOR 
shows the way to smarter patterns, 
better fitting, greater comfort. 
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THOMAS AYylo'e. GENS Hudson, -Massaciuane 


COPR. 1953 THOMAS TAYLOR & SONS SPECIALISTS SINCE 1864 IN THE ART OF WEAVING HIGH-GRADE ELASTIC SHOE GORING EXCLUSIVELY 














